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This guideline contains basic principles and examples that are needed to maintain
the consistency of Tencent YouTu Lab’s brand identity, from the primary logo,
color, graphic device, imagery through to the typographic style. It shows you
what these key elements are and how to apply them correctly and consistently
throughout the various applications. It is essential that the key elements should
be applied correctly and consistently. However, there is enough flexibility to
always produce fresh, creative and differentiated communication pieces. It is
not essential to use every element on every item of communication, but to
deliver a strong brand message without compromising the brand identity.
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Tencent YouTu Lab (YouTu Lab) is not only the core of Tencent Al strategy
but also a top group in artificial intelligence area. We follow the user-oriented
philosophy and the productization principle, and mainly focus on machine
learning, pattern recognition and cognitive technology etc. In the background of
the rise of Al industry, YouTu Lab rapidly become the industry leader. Currently,
we have accumulated dozens of leading technologies in face, image and audio
analysis fields, and created the world record in the international competition.
YouTu Lab through cloud services, intelligent hardware, industry solutions and
other diversified product strategy, YouTu Lab vigorously promotes the extensive
application of Al, and improves the surfing experience on the internet through
the use of Al technology.

1.00 Brand
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BERRERETTREAMN: 1. BRE 2. XFiRE, HTRERIETR/I
MUERBIERN, FENFIRERERMEER. BIABNTERENRE
e EZEENER, MAREMESHNEEBAS . AICHSIE
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o

YouTu Lab logo is consist of two elements: 1. Symbol 2. Logotype. The relative
sizes and positions of these elements are fixed. YouTu Lab logotype cannot
be used on its own. The primary brandmark should only be reproduced from
the master artwork. It should not be redrawn or altered in any way. The master
artwork is available in various electronic formats, for both Mac and PC, from
BX Center, ISUX, Tencent.

2.00 Logo

Bz tR7E / Symbol N =FFR7E / Logotype

o' BEATE

FRERE / Logo
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INETEEBNIENEEZRETS, SHIER TEERILTRE. e88T

3 mh#iR5, EIMEEEMEREESREE. BB ERSRIERYT
SPH: FHR / XeER LEREYSFE; TESERMERER LER
HerE; SERSAREUTFEN L NERERENEHR, JERS
BENBEERITE,

The basic logo is the main signature of the brand. It helps to build recognition
of the brand as well as convey YouTu Lab’s confidence and stability. The basic
logo of YouTu Lab is recommended to be used in full color version in white/
light background. When used in white version on the background color should
be the main blue of YouTu Lab. 1 degree version in grayscale can be available
in single color applications when the basic version cannot be reproduced in a
satisfactory manner.

2.00 Logo

ISIRCE

ISIHICE

FSTH{/CE

01.

R &%
HR: B8
Logo: Full Color
BG: White

02.

frds: BE
B5%: A&
Logo: Black
BG: White

& B8
B5: BRTERE
Logo: White
BG: YouTu Lab Blue

04.

& 2%/ 88

HR: RBEK/ 2R
Logo: Full Color/White
BG: Dark backgroud/Black

17
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BETRAENEEREATRAIRERS, RMARTXKEEEEEHER
RBRT, AIEREERSFASE %hoﬁniﬁmﬁﬁk¢muﬁm@
Y, FEENFIRERERRER. BAEBREIRE A EERAHNE
BEAS. BREEERSHNERDRS /9. TE@/&@%%Lﬁﬁé
oind; TESEmBERER LERARRS; SNERSAEELLETER
HERERENRZRE, AERRERRREBRINE,

The preferred brand identity for YouTu Lab is basic logo. However vertical logo
may be used when there is a limited area for a logo display, vertical logo may
be used. The relative sizes and positions of symbol and logotype are fixed.
The primary logo should not be redrawn or altered in any way. The vertical
logo of YouTu Lab is recommended to be used in a full color version on white/
light background. When used in white version, the background color should
be the main blue of YouTu Lab. 1 degree version in grayscale can be available
in single color applications when the basic version cannot be reproduced in a
satisfactory manner.

2.00 Logo

oY

EBIRE

oY

®

EIE

BIRE

FSTHLE

01.

R &%
HR: B8
Logo: Full Color
BG: White

02.

frds: BE
B5%: A&
Logo: Black
BG: White

& B8
B5: BRTERE
Logo: White
BG: YouTu Lab Blue

04.

& 2%/ 88

HR: RBEK/ 2R
Logo: Full Color/White
BG: Dark backgroud/Black

19
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BERAENERrS e RREmENEIR . HEFARSEmEEMAIX
BITR, FTUEMSHSEFEEREE. BIMEER nSHNERD RS
A HRE/ ZEERLERE¥GE; TESEmMEEER LERAE
I5; SNERSAREUSENSVERTRaNBZRE, AIERReR
BB RIRE.

The symbol of YouTu Lab reflects the philosophy of YouTu Lab. This symbol
is the key element brand expression and should not be redrawn or altered in
any way. The symbol of YouTu Lab is recommended to be used in a full color
version on white/light background. When used in white version, the background
color should be the main blue of YouTu Lab. 1 degree version in grayscale
can be available in single color applications when the basic version cannot be
reproduced in a satisfactory manner.

2.00 Logo

01.

R &%
HR: B8
Logo: Full Color
BG: White

02.

frds: BE
B5%: A&
Logo: Black
BG: White

03.

. B8

58 BER
Logo: White

BG: YouTu Lab Blue

(\'

04.

& 2%/ 88

HR: RBEK/ 2R
Logo: Full Color/White
BG: Dark backgroud/Black

21
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AFRBTAE RN R ERET L EFRB N BFHEWRE, rEEEEMR
B—ENZERTRIEX, WXIGEYSFirESEz AR, 5H{mlxx+n§
N ARNBAREFNRNESR . ARFERIFENEESTEGE, XK
INBIRFEASB TS . SIRERIHBRIERRN, REXIGX/N\EZ ELgE
. WEE, DIREFRENNFIREAEA— N RN ‘X7 FASEE, in&E
BENILL “X” BIfEECRE. —RIER TARF100% L2 Xy (EEIREST
[i200% ) , T=100%ZEXIGA Y, FR50% %S X H5E 15k (
BEEIREXIN100% ) -

To ensure that the YouTu Lab logo is clearly visible in all applications, always
maintain adequate clear space around it. This space represents the minimum
distance between the logo and any other design element or text. To ensure the
integrity and legibility of the logo, the area surrounding it should be protected.
A clear space of 100% (200% for vertical version) should be maintained but
when 100% clear space is not available, use the second option of 50% (100%
for vertical version) clear space.

2.00 Logo

3.8Y

0.5Y [

2Y

0.5Z

0.5Z

,,,,,,,,,,,,,,,,,,,,,,

,,,,,,,,,,,,,,,,,,,,,,,,,

0.5X
0.5X

100%

50%

o iR

1

200%

4
B

100%

50%
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BRAEGREREEENRT RN, HIHIXRNEATAZE. E-k. Th8E
M WERRE. BERLEGREIEMRNEART . LIUREREAH,
R/NEIRIRTEEN18mMm, HR/NMNERFIBRIEEI70pxX,

There is no predetermined size for the YouTu Lab logo. Scale and proportion
should be determined by the available space, aesthetics, function and visibility.
There is no preset maximum size for the logo. The minimum size for the basic
logo is 18mm in print, 70px for screen use.

2.00 Logo

! EitE
L
ENRIZE / Print: 18mm
FERE85 / Screen: 70px

BIRmE
L

ERfRIEE / Print: 12mm
EREE / Screen: 50px

L]

EDRIEE / Print: 5mm
E/RE28EE / Screen: 20px

25
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RSN EBUR TIRERHI . ERSERTURE RSB A X e A Xt
3%, BIR. BHHET. XPRUEBEEASHDRANARS . EHINGM
BEPNE, BIEET. MERRSNMEFRLFEXTT, BEL. B
E—FO

The preferred logo placement is differentiated by the logo format. The basic
YouTu Lab logo is positioned left aligned or right aligned at the top, middle
or bottom of the page when the identification of the brand is the priority. For
example, this would be applied on most stationery system. Vertical YouTu Lab
logo is positioned center aligned at the top middle or bottom of the page.YouTu
Lab symbol is positioned left aligned, center aligned or right aligned at the top,
middle or bottom of the page.

2.00 Logo

waiE

Corner Position

HAuE

Corner Position

waiE

Corner Position

waiE

Corner Position

HAuE

Corner Position

waiE

Corner Position

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

MU E
Center Position

,,,,,,,,,,,,,,,,

,,,,,,,,,,,,,,,,

,,,,,,,,,,,,,,,,

BiRfiE

BftE

***************************************
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AT RIEmERSHTBE S UR RFmESE—E, BREAIEFRaIER
SRESREBEN. AERAMEREE, NREEREBINAEMRIOEFHAN
SeERREI.

To maintain the integrity of the logo and to promote the consistency of the
brand, it is important to use the logo as described in these guidelines. The
examples shown here illustrate possible misuse of the logo that should be
avoid.

2.00 Logo

IR

¥ i

pngE Y

oV manm

FEEEENFIREFE;
Don’t change the logotype.

FEEBAESHHIITS;

Don’t rearrange the logo elements.

FENBIRSTTRILLAIRE;

Don’t change proportions.

\ ~
< < - 2
® BT E Y BBRE
e NCENT BESTIMAGE
AEMR SRS ; AEHE LR HRE; REEFERERIMEEIIE;

Don’t rotate the logo.

Don’t compress the logo.

Don’t create a logo lockup with text.

oy Cillie

< (ERE

A EAlE

FERERS BRI ;

Don’t outline the logo.

N

FEERER. REBRIRE;

Don’t use the logo in a low quality.

REERE R NRE ;

Don’t add a drop shadow to the logo.

TEBIRSHERE EBLENE R
Don’t place the logo on a color without
sufficient contrast.

FEEENTIRGINED;

Don't alter the color.

[ L
000000
\

(N )

°
. ~
°
°
°
°

FEEBFSHERILERHE G,

Don’t place the logo over a busy image.

29
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mEEEEBNLERENTERPRATZMEB. GEFRABTILE
mEMEAREERTE, XEFETLIZATEERAREEXTEYRF, B
HFRENE— " REEEHEERELRSENPantone® % . XFFEEDR
1, —IRIER FAERNRAPantonea(E (BE) ; HEEKURITIEE
FiPantone®¥, EEXIMAICMYKEEMNE %R, X FEx=(EI,

MFEFARGBEED T/ HFIE. AEFRENREESEREREEFEDR
NmEEeE, FEHENMRITRELPantone® =B E REEBHNRE
£#E34%, (*Pantone/g@Pantone ATIFIA - )

Color plays a central role when YouTu Lab brand is communicating. Always use
the color palette represented and apply them to any communication materials.
Whenever possible, reproduce YouTu Lab logo in Pantone (single color) for print
work. If this is not possible, use the CMYK values listed for print communication
pieces. For screen based work, use RGB and HEX values. The colors shown
throughout these guidelines will vary on different screens and printers and may
not display as accurate color matches. Always refer to Pantone color swatches
for color matching whenever possible. (*Pantone® is the property of Pantone,
Inc.)

3.00 Color

REE
YouTu Lab Blue

RELT
YouTu Lab Red

HEE
YouTu Lab Black

mE=
YouTu Lab White

REx A1
YouTu Lab Gray 1

R: 0/ G: 163/ B: 255
C:83/M:1/Y:0/K:0
PANTONE 2995 C

# 00A4FF

R:255/G: 51/B: 169
C:0/M:92/Y:18/K: 0
PANTONE 212 C

# FF33A9

R:0/G:0/B:0
C:0/M:0/Y:0/K:100
PANTONE Black C

# 000000

R: 255/ G: 255/ B: 255
C:0/M:0/Y:0/K:0
# FFFFFF

R: 124/ G: 135/ B: 142
C:33/M:18/Y:13/K: 40
PANTONE 430 C

# 7C878E

&1
Main Color 1

SRIFE 2

Accent Color 2

e 1
Sub Color 1

e 2
Sub Color 2

iHE 3
Sub Color 3
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e SNERELLBIE R HRTAE B P IEFIARIE R LB M . ERBTILE
iR, BRERE(0)MNRMER; BINEESKERETLE
H(05)—#(ER, TARNENTF#NRETSR; BIVLEZ02)FMETLEL
(O3 R mhsRiEeE; HitmeNaETNRARSNERNER.

The appropriate use of YouTu Lab Color in right proportion helps to have
consistent brand image. YouTu Lab Blue(01) should be used as a main color
for the brand which is the majority of the blue. When YouTu Lab Blue is used
with specific amount of white(05), the brand image is well presented which is
clean and fresh. YouTu Lab Green(02) and YouTu Lab Red(03) should be used
as an accent color. The sub colors should be used as a supportive color for the
applications.

3.00 Color

35
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Background Color

BE& /2858 HEREVURS; EBNMIEES R LERRBAIRE; R/ XEERLERRERT;
Use full color logo over white/ light Use white logo over YouTu Lab blue Use black logo over white/bright
background. background. background.

IR, BNMAREERRS. THE / $0ER LERLVIRS: &

BALEEYS HERARS; £268/ FeLs ERALRS, ot B E o IBTHIEE
FEE / ZEETRLEFERREFRE. SEIBAENMNERET (68) iF D K v =~ ST 44
o EAE

#F.

TERE/ REER HERARBNE; ExERRLEREY / BEinE; EREER LEREY / BeinE.

Use white logo over black/dark colored Use full color/black logo over bright Use full color/white logo over black/
Full color logo is recommended to be used for representative use. Use the full background. image. dark image.
color logo on light or white backgrounds. The white version logo can be used

| 0% | 10% | 20% | 30% | 40% | 5% | 60% | 70% | 80% | 90% | 100% |

over YouTu Lab blue which is the main green color of the brand. White logo on

black/dark background or black logo on white/light background are available

for limited use. " EHLE ® EHE
e o3 i

L @ TNEAE30-60%KEME S LERIRS,
: Don’t use the logo over 30-60%
background.

1 BRiEE | B
§mniE o iR

37
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mEERFREmEARIRINERSD . mBERFERXEETEIM
RIRFFRIER . HIE=SREABIABNF X mBE TR, BT mME
FrmRmBEEEAT . HIFEEBEGUAMANmEFARIZARG, LS
RenhE ISR —EE

Typography is an important aspect of the brand identity. The typographic style
contributes to the distinctive aesthetic of the brand. FZLan Ting Hei is used as
basic Chinese typeface for YouTu Lab brand. This typeface should be used on
products and communication pieces across the brand. The typography usage
examples on the following pages should be accomplished to ensure all of our
communication pieces appear consistently on-brand.

4.00 Typography

Btz MEE B TIE XRS5 ARF
RIERMEREN ST ZNEFES RS
oyt M2 +=*/= () ()

BBt MER A EH TSR FE AR
RERMERIIENSHRZMESFEREHERS
oty “E1?2+=*7= () ()

L 2R I B IS K3 a9 R
RHERARIEH ST RZMNEFEGEIRSS
oy iy 2+ = () ()

IEIAT 22 NS S B IS AT A F e N B
AR URIEN ST MEEREG RS

o vy L= = 0) ()

01.
BIE==HEF
FZLanTingHeiS-B

02.
BIE=Z=S=2EE
FZLanTingHeiS-M

03.
BIE==HEF
FZLanTingHeiS-L

04.
HIE==BHERE
FZLanTingHeiS-UL

41



o ABCDEFG H IJ KLM No PQRSTUVWXYZ I?|1e.lvetica Neue Bold
4.02 T\ abcdefghijkimnopqrstuvwxyz
English 1234567890!@#$% " &*()?+-=,.<>;:[1}\

ST RS RSN EEENS . REERTAREETRYTS
BEASROZERS. HelveticaNeuelSNBSTItEIUE S RIS E F=E, WATR ABCDEFGHIJKLMNOPQRSTUVWXYZ

Helvetica Neue Medium
FEFFmEmERNEEERT, BNFEEEARFMANmEFEMREZERA, L abcdefghijklmnopqrstuvwxyz
BIRmENTEAN—EE. O/ A O*
1234567890!@#3% " &*()?+-=,.<>;: [l

Typography is an important aspect of the brand identity. The typographic style
contributes to the distinctive aesthetic of the brand. Helvetica Neue is used as

basic English typeface for YouTu Lab brand. This typeface should be used on ABCDEFGH IJKLM NOPQ RSTUVWXYZ 03.
products and communication pieces across the brand. The typography usage N Helvetica Neue Regular
examples on the following pages should be accomplished to ensure all of our adeefghljklmnOpq rstuvwxyz

communication pieces appear consistently on-brand.

1234567890!@#$% N&*()?+-=,.<>;:[[{}\

ABCDEFGHIUKLMNOPQRSTUVWXYZ O eton oo L
abcdefghijklmnopgrstuvwxyz
1234567890!@#3%N&*()?+-=,.<>;:[[{}\

42 4.00 Typography 43
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BT LENEMEDET S TERBNAEmENEREA. FrEHEER
HETIRERSER TRER. BinSHER E Bl ETREEITER,
LEgHENME BTSSR, OEmiEEt. aEAEMEnER, I8
ESiSERER. JLEae( LR EEmEe), ESUETERLE
FrEfbe TRt . BARESFERAZESTEANN BUIFRFTESIIGRY
Gi—, AAREZE . HEBERAZITLIEARRYRART EER, %7-
EREREBETNEREB B A L/ T ERRE.

YouTu Lab basic auxiliary graphics help to broaden graphic expression of
YouTu Lab brand. To strengthen the visual characteristics of YouTu Lab brand,
all the YouTu Lab basic auxiliary graphics are made based on the logo shape
of basic logo, and unied brand tone. Auxiliary graphics on the right side page
can be used with YouTu Lab basic logo. It can be used in dierent scales and
colors keeping the rule that YouTu Lab brand guidelines allow. New patten can
be made if needed under the subject that relates to the YouTu Lab industry. The
following application section shows examples of usage.

5.00 Pattern

01.
BEREEE: 5% -25%
Transparent area: 5%-25%

02.
BYEE: SEmEE

Color area: brand color section

47
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AT FRIEmBERNTEREURFRSRESE—E, BREAIEFRaIER
SRFHIRREEZN . AERAMEERE, NREBERINAEMMIRINSTIAN
SEEERRET,

To maintain the integrity of the pattern and to promote the consistency of the
brand, it is important to use the pattern as described in these guidelines. The
examples shown here illustrate possible misuse of the pattern that should be
avoid.

5.00 Pattern

HeESInEERZRG;
White background pattern.

RHERERRG (BHES) ;

Special pattern1 (free combination).

EeESREERRA;

Black background pattern.

RIS BT RIREERZREA;

Brand color blue background pattern.

RS RERRG2 (ERERH) ;

Special pattern2 (control transparent).

RS REREGS (REREM) ;

Special pattern3 (brand colors overlay).

ab ab
ab ab eab

y
\ - A A .

S

s 1

2 |

T e

y

REERHITIREHTES;

Don’t use logo to be pattern element.

FEWEES;

Don’t combine irregular.

FEFEBRINERHTAS

Don’t use other shape to be pattern.

TELEPEEESE;

Don’t untransparent combination.

FEEHFERME;

Don’t make complicated color.

FEERmEELIIMIERE,

Don’t use other colors over brand color.
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LA —RE X ERBTLE mEI R R FEE T — PN B AR SR
MaEMR, BRABRSUSREBNRZEERARFERIEBNREER.
MFEFRME, BRARARBNAEMEIEZNNABEN . EENRIF#
&, BB mERSIUERTT L, MMmEWEN L mETER .

Using the brand identity system in a consistent manner will build a strong
brand image. As following examples shown, YouTu Lab brand will have the
right tone to support the right message for the audience. Business card can
be an important application that represents the face of YouTu Lab brand in the
business related situation. Brand logo should be applied to the print material in
a clear way, expressing the strong brand identity of YouTu Lab.

6.00 Applications
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Stationery
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LAR— A N EREBRLE R TRE REBEL — N2 K mEFE SR .
MBEERFR, BRABRELURERNREERNBFEARERIImEER.
EEDRIFF RS, mERESREMERNTDAERS.

Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, YouTu Lab brand will have the right tone
to support the right message for the audience. Brand logo should be applied to
the print material in a clear way, expressing the strong brand identity of YouTu
Lab.

6.00 Applications
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LAR— A N EREBRLE R TRE REBEL — N2 K mEFE SR .
MBEERFR, BRABRELURERNREERNBFEARERIImEER.
EEEmETmT, BIAEREFETESTZHEESHZR, WNEK
K. KRE. TMENE.

Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, YouTu Lab brand will have the right
tone to support the right message for the audience. YouTu Lab logo can be
embossed or debossed on various materials such as paper, leather or metal
surface to give more special long lasting look.

6.00 Applications
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LAR— A N EREBRLE R TRE REBEL — N2 K mEFE SR .
MaEMR, BRABRSUSREBNRZEERARFERIEBNREER.
EREmBENARRT, ERERIRERTHEEE R RIFEAIEMRAYE
AEBmET R

Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, YouTu Lab brand will have the right tone
to support the right message for the audience. YouTu Lab basic patten can
be used in various brand applications as a metaphor to represent YouTu Lab
brand.

6.00 Applications
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Brochure
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LAR— A N EREBRLE R TRE REBEL — N2 K mEFE SR .
MaEMR, BRABRSUSREBNRZEERARFERIEBNREER.
EREmBENARRT, ERERIRERTHEEE R RIFEAIEMRAYE
AEBmET R

Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, YouTu Lab brand will have the right tone
to support the right message for the audience. YouTu Lab basic patten can
be used in various brand applications as a metaphor to represent YouTu Lab
brand.

6.00 Applications
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LAR— A N EREBRLE R TRE REBEL — N2 K mEFE SR .
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Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, YouTu Lab brand will have the right tone
to support the right message for the audience. YouTu Lab basic patten can
be used in various brand applications as a metaphor to represent YouTu Lab
brand.

6.00 Applications



6.07

=

Badge

64

LAR— A N EREBRLE R TRE REBEL — N2 K mEFE SR .
MaEMR, BRABRSUSREBNRZEERARFERIEBNREER.
EREmBENARRT, ERERIRERTHEEE R RIFEAIEMRAYE
AEBmET R

Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, YouTu Lab brand will have the right tone
to support the right message for the audience. YouTu Lab basic patten can
be used in various brand applications as a metaphor to represent YouTu Lab
brand.

6.00 Applications
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Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, YouTu Lab brand will have the right tone
to support the right message for the audience. YouTu Lab basic patten can
be used in various brand applications as a metaphor to represent YouTu Lab
brand.

6.00 Applications
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Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, YouTu Lab brand will have the right tone
to support the right message for the audience. YouTu Lab basic patten can
be used in various brand applications as a metaphor to represent YouTu Lab
brand.

6.00 Applications
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Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, YouTu Lab brand will have the right tone
to support the right message for the audience. YouTu Lab logo can be applied
to mobile devices in the form of icons or splash images. Make sure the logo
looks optimized and realized in the best condition according to the device.

6.00 Applications
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Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, YouTu Lab brand will have the right tone
to support the right message for the audience. YouTu Lab basic pattern can
be applied to website or screen saver. Make sure the logo looks optimized and
realized in the best condition according to the device.

6.00 Applications
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Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, YouTu Lab brand will have the right tone
to support the right message for the audience. YouTu Lab basic pattern can
be applied in a big scale for the billboard to represent the image of YouTu
Lab. Output image should be audited by ISUX/Brand Center if the case is not
included in the guidelines.
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Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, YouTu Lab brand will have the right tone
to support the right message for the audience. YouTu Lab basic pattern can
be applied in a big scale for the billboard to represent the image of YouTu
Lab. Output image should be audited by ISUX/Brand Center if the case is not
included in the guidelines.

6.00 Applications
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