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This guideline contains basic principles and examples that are needed to
maintain the consistency of Tencent Class’s brand identity, from the primary logo,
color, graphic device, imagery through to the typographic style. It shows you
what these key elements are and how to apply them correctly and consistently
throughout the various applications. It is essential that the key elements should
be applied correctly and consistently. However, there is enough flexibility to
always produce fresh, creative and differentiated communication pieces. It is
not essential to use every element on every item of communication, but to
deliver a strong brand message without compromising the brand identity.
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BRREEENMEENTIELHEFYE, HNTRERMAILITHEFE
HLER RS BRI FEE . HRAGXREMRHSILNZINRERR, T
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I RIRRS, ILBNZEERS, B2ERNA, HEEZAFEINRIESTNH
2, RRSEAFSINEREIT— M RRIFS.

Tencent Class is a professional online education platform launched by Tencent,
committed to breaking the geographical distribution of Chinese education
resources imbalance by using the Internet. It integrates a large number of high-
quality educational institutions and famous teacher curriculum on internet,
design, language, vocational, entrance examinations, entertainment, providing
one-stop all-round professional education services. Relying on the Internet,
to break the geographical constraints, so that each person with a dream who
are determined to learn can accept the guidance and teaching of outstanding
teachers, and allowing outstanding institutions and teachers to show.

1.00 Brand

13
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BTRERRERTTRAMN: 1. BPRE 2. XFiRd 3488, ExxEnE
MARNMIEREER, HFENFIRSAFAERIRER. BIRERIREREE
NREEXHHERENER, MARENSHSEERASG. AT
B F RV GERATMacEPCl, AIfERSIIISUXmh#iRit R OMRS 2
1T T

Tencent Class logo consists of three elements: 1. Symbol 2. Logotype and 3.
slogan. The relative sizes and positions of these elements are fixed. Tencent
Class logotype cannot be used on its own. The primary brandmark should only
be reproduced from the master artwork. It should not be redrawn or altered in
any way. The master artwork is available in various electronic formats, for both
Mac and PC, from BX Center, ISUX, Tencent.

2.00 Logo

EfZtxrE / Symbol N =R / Logotype

C BiRRE

FrEFRE / Logo

EfZtxrE / Symbol N =FFRE / Logotype

¥riE / Slogan

17
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NETEEBNRENEEZEMMETS, SHERTEERLTRE. e88T
3 mh#iR5, EIMEEEMEREESREE. BNREWERSRIERT
SON: HHE / XEERLEREEAS; AnBEeSR LERBER
& AtRERS AU EN S N ERERENAG R, AIERREED
BERIRS

The basic logo is the main signature of the brand. It helps to build recognition
of the brand as well as convey Tencent Class’s confidence and stability. The
basic logo of Tencent Class is recommended to be used in full color version in
white/light background. When used in white version on the background color
should be the main blue of Tencent Class. 1 degree version in grayscale can
be available in single color applications when the basic version cannot be
reproduced in a satisfactory manner.

2.00 Logo

01.

T 2%
HR: B8
Logo: Full Color
BG: White

02.

F&: B8

B2 BILRER
Logo: White

BG: Tencent Class Blue

. BE
BH=: A8
Logo: Black
BG: White

19
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mENSEBNRENEEREMAS, SHERTEERILRS. eaT
ZE7mEiR5, EIMEAEmBEESREL. BRRERERENERT
SR FHE/ XEER LEREEAT; tnMEEeER LERRRIR
& BIRERSARUTFEN AT EREReN AR, IERRERN
BERirE.

The basic logo is the main signature of the brand. It helps to build recognition
of the brand as well as convey Tencent Class’s confidence and stability. The
basic logo with slogan of Tencent Class is recommended to be used in full
color version in white/light background. When used in white version on the
background color should be the main blue of Tencent Class. 1 degree version
in grayscale can be available in single color applications when the basic version
cannot be reproduced in a satisfactory manner.

2.00 Logo

i&TH 1%

2 3 B

A
B

Ei% HiR=

i

?g:

o

H% lﬂ R

M

AKX
4

#8

N

01.

Te: 2%
B5&: A&
Logo: Full Color
BG: White

02.

& B8

B2 BILRER
Logo: White

BG: Tencent Class Blue

. BE
BH=: A8
Logo: Black
BG: White

21
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HEASEBENRENEEREMGS, SHERTEERIILRS. eaT
3 mh#iR5, EIMEEEMEREESREE. BNREEAIRERIERT
SR FHE/ XEER LEREEAT; tnMEEeER LERRRIR
T BEBIRSARUFEN AT EREREN AR, IERRERN
BERirE.

The basic logo is the main signature of the brand. It helps to build recognition
of the brand as well as convey Tencent Class’s confidence and stability. The
basic logo with domain of Tencent Class is recommended to be used in full
color version in white/light background. When used in white version on the
background color should be the main blue of Tencent Class. 1 degree version
in grayscale can be available in single color applications when the basic version
cannot be reproduced in a satisfactory manner.

2.00 Logo

KF.QQ.COM

ﬂ}%mﬁﬁ

23 pH ¥R

ﬂ}%@gﬁ

KF.QQ.COM

KF.QQ.COM

¥ 3 @B B

01.

Te: 2%
B5&: A&
Logo: Full Color
BG: White

02.

& B8

B2 BILRER
Logo: White

BG: Tencent Class Blue

083.

. BE
HE: B8
Logo: Black
BG: White

23
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BRRENEEREATRAIRTERS, RMARTXKEEEEENER
RBRT, IEREERSFAE IERE. ExREfEgANMIZEZE
Y, AEENFIREARERIRER . BNREMERENEENSHEE
BERAG. BREEEFTHNERZRSN: £HG/ XBERLERS
#ind; AmBEeER LERBRRS; SnERE R ENTTIE
RESBNAERnRE, UERREERREERIFE.

The preferred brand identity for Tencent Class is basic logo. However vertical
logo may be used when there is a limited area for a logo display. The relative
sizes and positions of symbol and logotype are fixed. The primary logo should
not be redrawn or altered in any way. The vertical logo of Tencent Class is
recommended to be used in a full color version on white/light background.
When used in white version, the background color should be the main blue of
Tencent Class. 1 degree version in grayscale can be available in single color
applications when the basic version cannot be reproduced in a satisfactory
manner.

2.00 Logo

EITRE

BINRE

01.

Te: 2%
B5&: A&
Logo: Full Color
BG: White

02.

& B8

B2 BILRER
Logo: White

BG: Tencent Class Blue

03.
Rl BE
BER: A&

Logo: Black
BG: White

25
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BRRENEEREATRAIRTERS, RMARTXKEEEEENER
RBRT, IEREERSFAE IERE. ExREfEgANMIZEZE
Y, AEENFIREARERIRER . BNREMERENEENSHEE
BERAG. BREEEFTHNERZRSN: £HG/ XBERLERS
#ind; AmBEeER LERBRRS; SnERE R ENTTIE
RESBNAERnRE, UERREERREERIFE.

The preferred brand identity for Tencent Class is basic logo. However vertical
logo may be used when there is a limited area for a logo display. The relative
sizes and positions of symbol and logotype are fixed. The primary logo should
not be redrawn or altered in any way. The vertical logo of Tencent Class is
recommended to be used in a full color version on white/light background.
When used in white version, the background color should be the main blue of
Tencent Class. 1 degree version in grayscale can be available in single color
applications when the basic version cannot be reproduced in a satisfactory
manner.

2.00 Logo

ﬁﬂﬁa

m o 8

EIIRE

Z 3 K B B A

BINRE

2 3 g % B &

01.

Te: 2%
B5&: A&
Logo: Full Color
BG: White

02.

& B8

B2 BILRER
Logo: White

BG: Tencent Class Blue

03.
Rl BE
BER: A&

Logo: Black
BG: White

27
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BRRENEFrSEERMRERENREIRG . HEFARSEmEEMAIX
BITR, FTUEMSHSEFEEREE. BLRZERSHNERD RS
A AR/ XBEERLEREYNS; tnlEeER LERREIRS;

SEMARSAEUFEN LN ERTEREN BRI, JERREERE

K*ZRIL‘:\ [

The symbol of Tencent Class reflects the philosophy of Tencent Class. This
symbol is the key element brand expression and should not be redrawn or
altered in any way. The symbol of Tencent Class is recommended to be used in
a full color version on white/light background. When used in white version, the
background color should be the main blue of Tencent Class. 1 degree version
in grayscale can be available in single color applications when the basic version
cannot be reproduced in a satisfactory manner.

2.00 Logo

01.

Te: 2%
B5&: A&
Logo: Full Color
BG: White

02.

& B8

B2 BILRER
Logo: White

BG: Tencent Class Blue

083.

. BE
ER. B8
Logo: Black
BG: White

t\'
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HNBERETIRZENREREST UERB N BHEEMRE, mSEEFERE
—ENLZEARTRIEXE ., KKIFESTFiIrEEsAN, SEMGITTES
N ANBRRFNRNMEE . ARFRIFERSEESENES, XIgEK/M
WIRTIRETITE . BinSERIBERERN, £ XigK/N\Ez Ethds
M. NEE, UNFREHNEA—NBAUEASEE, —KRERTNEFERS
100% L2 X, H100% T X ATTAR, FR50%RZEXIFHE—
pPict e

To ensure that the Tencent Class logo is clearly visible in all applications, always
maintain adequate clear space around it. This space represents the minimum
distance between the logo and any other design element or text. To ensure the
integrity and legibility of the logo, the area surrounding it should be protected.
A clear space of 100% should be maintained but when 100% clear space is
not available, use the second option of 50% clear space.

2.00 Logo

1.6X

1.6X

1.6X

KE . QQ.COM ¥ 3 i # & &

0.5X 0.5X

}
)

0.2X 0.5X0.5X
[l

0.2X 0.5X0.5X
[l

100%

50%

SIHIRE

oo X ¢
=Swn
XXX

100%

50%

O BifiRe

3 Bk B B 8

ooo X
Lo
XX

100%

50%

|

SIHIRE

KF.QQ.COM % 3 g #t # 8
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NIBRBTIRZR MRS LB AP REINRE, nSEEEREA
—EMNLZERaRIEXE . WXIEHSTFiREEzR, Eﬁﬂﬂufm,%jz
N ANBRRFNRNMEE . ARFRIFERSEESENES, XIgEK/M
WIRTIRETITE . BinSERIBERERN, £ XigK/N\Ez Ethds
M. NAEE, LEF / XFRENSA—NBAMEASEHE, —KBER T
FF100%MZ2 X, H100% T2 X AT A, FR50%ZE XA
Bk,

To ensure that the Tencent Class logo is clearly visible in all applications, always
maintain adequate clear space around it. This space represents the minimum
distance between the logo and any other design element or text. To ensure the
integrity and legibility of the logo, the area surrounding it should be protected.
A clear space of 100% should be maintained but when 100% clear space is
not available, use the second option of 50% clear space.

2.00 Logo

3.6X

0.4X [

2X

3.6X

0.4X [

0.3X
0.3X

2X

0.25Y [

0.25Y

0.5Y

: 100%
50%
AT M RS
| BIHIRE
X X 2X
! 100%
50%
0.25Y 0.25Y 0.5Y
: 100%
50%

33
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Minimum Size

BNREREXEEENRIT XN, BbIXENBTEZE., E=k. I8
I WERRE. BBENREREZEMENRARY, EHtnERENE
INNRIRIBER5mm, RANERSERISESEI14pxo

There is no predetermined size for the Tencent Class logo. Scale and proportion
should be determined by the available space, aesthetics, function and visibility.
There is no preset maximum size for the logo. The minimum size of height for
the basic logo is 5mm in print, 14px for screen use.

34 2.00 Logo

N ENRIS / Print: 5mm
QHQLHI;EE ] B85S / Screen: 14px

g } ENRIE / Print: 14mm
EREE5 / Screen: 40px
B SR P

9 ] ENfRIS / Print: 5mm

E7REEE / Screen: 14px

Qﬁﬁi i%""i ] ENRIE / Print: 9mm

A B85S / Screen: 25px

EDfIS / Print: 30mm
R/R28% / Screen: 85px

35
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RSN EBUR TIRERHI . ERSERTURE RSB A X e A Xt
3, B, BHREET. fIIXMRINERERSHDANBRS. EEHR
SNEREPNE, EREET. MERREUNEREFAEN, FL. E
FEE T

The preferred logo placement is differentiated by the logo format. The basic
Tencent Class logo is positioned left aligned or right aligned at the top, middle
or bottom of the page when the identification of the brand is the priority. For
example, this would be applied on the most stationery system. Vertical Tencent
Class logo is positioned center aligned at the top middle or bottom of the page.
Tencent Class symbol is positioned left aligned, center aligned or right aligned
at the top, middle or bottom of the page.

2.00 Logo

waiE

Corner Position

HAuE

Corner Position

waiE

Corner Position

waiE

Corner Position

HAuE

Corner Position

waiE

Corner Position

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

MU E
Center Position

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

37



2.1

{ERSRE

Restrictions

38

AT RIEmERSHTBE S UR RFmESE—E, BREAIEFRaIER
SRESREBEN. AERAMEREE, NREEREBINAEMRIOEFHAN
SeERREI.

To maintain the integrity of the logo and to promote the consistency of the
brand, it is important to use the logo as described in these guidelines. The
examples shown here illustrate possible misuse of the logo that should be
avoided.

2.00 Logo

@ mifzE

miRiRsE

GBHIRE

A RBEMENFIREFE;
Don’t change the logotype.

FEEBASHHIITS;

Don’t rearrange the logo elements.

FEREIRSTTRAILLAIX R ;

Don’t change proportions.

2

~

O EifiRE

N SEE ks
Q B
TENCENT CLASS

FERF RS

Don’t rotate the logo.

FEBERARIRE;

Don’t compress the logo.

FEEFRSEEFMUESXE;

Don’t create a logo lockup with text.

g il =

¢

FEERREUARETON A ;

Don’t outline the logo directly.

FEFEREN. REBRITS;

Don’t use the logo in a low quality.

REERE RN NRE ;

Don’t add a drop shadow to the logo.

FEEENEIRGINED;

Don't alter the color.

TEEIRSHENHERENE R+,
Don’t place the logo on a color without
sufficient contrast.

FEBIFEHAESEILERIERT.

Don’t place the logo over a busy image.

39
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miEEAEBTIRE REMTEEATER T MER. GEFRABRIRE R
EAEAEERTE, XEURABTLERAEFRURMEXTEDEF. B
TRENE—  RECHEERELESENPantone®¥ . XFFHEEIR
), —iRIER FARERXMAPantonea(d (86 ) ; EERKHREITES
FiPantone®%, HEEXIMAICMYKEEM AT kR, X FERs8El, R
(FFRRGBBEIT7HFIE. AEHRENREESEAREFEFIEDRIAN
mrrEeE, FR/MMNREEELPantone®E RMABHIEEREENEERS
#3315, (*Pantone/@Pantone AEIFIE. )

Color plays a central role when Tencent Class brand is communicating. Always
use the color palette represented and apply them to any communication
materials. Whenever possible, reproduce Tencent Class logo in Pantone (single
color) for print work. If this is not possible, use the CMYK values listed for print
communication pieces. For screen-based work, use RGB and HEX values.
The colors shown throughout these guidelines will vary on different screens
and printers and may not display as accurate color matches. Always refer to
Pantone color swatches for color matching whenever possible. (*Pantone® is
the property of Pantone, Inc.)

3.00 Color

FBIRES

Tclass Blue

ERER
Tclass White

BBTURER

Tclass Black

R:0/G: 164 / B: 255 =)
C:83/M:1/Y:0/K:0 Main Color
PANTONE 2995 C

# 00A4FF

R: 255/ G: 255/ B: 255 B 1
C:0/M:0/Y:0/K:0 Sub Color 1
# FFFFFF

R:0/G:0/B:0 @ 5
C:0/M:0/Y:0/K: 100 Sub Color 5
PANTONE Black C

# 000000

43
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TEARERE LB R iRATE AP IEFIAKIBB TR ZEmiE . ERBTIRE
mEeR, BRREE10)EmEEE; EtiatelalTRARSH
{ERAIEERR -

The appropriate use of Tencent Class Color in right proportion helps to have a
consistent brand image. Tencent Class Blue1(01) should be used as the main
color for the brand which is the majority of the blue. When Tencent Class Blue1
is used with the specific amount of white(02), the brand image is well presented
which is clean and fresh. The sub colors should be used as a supportive color
for the applications.

3.00 Color

(V)

45
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Background Color
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XS, BNBANERERRS. £/ KB5S LEREVRE; &
BHREESS LERAARIS; ARG/ RBEERLERARINE, BE
ERE/ XEER LERREHRE. FEAEENNISHT (AE) 2I1F
(EJE

Full color logo is recommended to be used for representative use. Use the full
color logo on light or white backgrounds. The white version logo can be used
over Tencent Class blue1 which is the main blue color of the brand. White logo
on black/dark background or black logo on white/light background is available
for limited use.

3.00 Color

@ Bings

@ iz

© minigs

Be /x5SR LEREERS; EBNREES S HERRGIRS; "HHE / ZEE R HERRERTS;
Use full color logo over white/ light Use white logo over Tencent Class blue Use black logo over white/bright
background. background. background.

£REe  ReER LEREeRT; ExeEsEG LERERSRS; ErRessEg LERAeRE.

Use white logo over black/dark colored Use black logo over bright image. Use white logo over blue/dark image.
background.
| o% | 10% | 20% | 3% | 40% | 50% | 60% | 70% | 8% | 9% | 100% |

C mifigs

@ EifiRE @ iR

| Q FE(EREIFAS0-60%MEE. |
Don’t use the logo over 30-60% background. |

© BifiRe
@ Bifigs

47
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mEERFREmEARIRINERSD . mBERFERXEETEIM
BIRIFRIER . BIE=SFEMABNMRENPT L REERFK, HATmM
FrmRmBEEEAT . HIFEEBEGUAMANmEFARIZARG, LS
RenhE ISR —EE

Typography is an important aspect of the brand identity. The typographic style
contributes to the distinctive aesthetic of the brand. FZLan Ting Hei is used as
basic Chinese typeface for Tencent Class brand. This typeface should be used
on products and communication pieces across the brand. The typography
usage examples on the following pages should be accomplished to ensure all
of our communication pieces appear consistently on-brand.

4.00 Typography

Btz ESE B TIE X1 F AR
RERMENENS TR NEFESIERSS
os ty 2 +=*7= () )

B R MER W EHTER RS AR
REFMARAENSHRMNEFSEE RS
o bty 2 +=*/= () ()

B3z BSE B TIERH R FaAAF
RHEMARAIENSHRZNEFLEERS
oyt 2 +=*/= () )

L AR SV B TIE AT 3 F R AR
RSB ST RZMNESFRE RS

oy by 2 +=r= () ()

01.
BIE==HEF
FZLanTingHeiS-B

02.
BIE==XE
FZLanTingHeiS-M

083.
BIE==TIEE
FZLanTingHeiS-R

04.
HIE==BHMERE
FZLanTingHeiS-L

51



1.0 e ABCDEFGHIUJKLMNOPQRSTUVWXYZ .
' EESZ 1 abcdefghijklmnopqrstuvwxyz
English 1 1234567890!@#$% " &*()2+-=,.<>;: 10\

ST AT AES SR EENS . RESETRRISEHh TR
BESRISAUZERL, Helvetica NeuefSNBSTIB B0 SIS G, WATS ABCDEFGHIUKLMNOPQRSTUVWXYZ

Helvetica Neue Medium
fEF R R RN R R . ROBBEEEGRAMANREFEERTA, L abcdefghijkimnopgrstuvwxyz
MBREEM IR —EE .
- 1234567890!@#$% A &*()?+-=,.<>;:[I0\

Typography is an important aspect of the brand identity. The typographic style
contributes to the distinctive aesthetic of the brand. Helvetica Neue is used as

basic English typeface for Tencent Class brand. This typeface should be used ABCDEFGH |J KLM NOPQ RSTUVWXYZ 03.
on products and communication pieces across the brand. The typography Helvetica Neue Regular
usage examples on the following pages should be accomplished to ensure all abcdefghljklmnopq rStUVWXyZ

of our communication pieces appear consistently on-brand.

1234567890!@#$% N&*()?+-=,.<>;:[[{}\

ABCDEFGHIUKLMNOPQRSTUVWXYZ O eton oo L
abcdefghijklmnopgrstuvwxyz
1234567890!@#3%N&*()?+-=,.<>;:[[{}\

52 4.00 Typography 53
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Character
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SmRFERESHAAHITEDN, BRRENABILUZREISIE
BEUITE, Mm, | SF95F. AENReSmMe—, LURFFRME
RI—EE.

When the brand needs the supportive graphic to approach users, Tencent class
can use its own character in proper ways. It can be utilized in many ways such
as Ul elements, products, advertisements. The character’s color should be the
same as the logo’s to maintain brand consistency.

5.00 Mascot

57
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Background Color
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—REXTENERAEEAR., EHE / XBERLEREYAE, B8
EEEERLER; NaEAR, BeRNsReERARENNINRET
{%%O

Full color character is recommended to be used for representative use. Use the
full color character on a bright or a white, but not a black background. 1degree
character either stroke or plane version are available for limited use.

5.00 Mascot

‘B

eYHEnme; EXT=)8 Senme;

Full color stroked Full color 1degree_stroke

il R

EmiEe LERsTHELAE; EXeESLEReYAS; ExeEG L ERREHNAE;

Full color stroked character Full color character on a light 1degree character on a bright
on the brand color background image

0% 10%  20% 60% 70% 80% % % A 10% 20% | 30%
—

BEETAE;

1degree_plane

EREEG LERREERAE.,
1degree character on a dark
image

60% 70% 80% 90% —100%
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Restrictions
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AT REMEHZEELURFFARSE M, BRAIITHIRNERSIR
HEREEN. EEAREARN, NREBRBINAEFRAIISHANMTE
AR,

To promote the integrity of the brand and to maintain the consistency of the
character, it is important to use the character as described in these guidelines.
The examples shown here illustrate possible misuse of the character that
should be avoided.

5.00 Mascot

AENTIETFHINE;
Don’t change a cap’s position.

FEERNERERE;

Don'’t alter the color.

FEREREHENBENRE;

Don’t reverse 1degree color.

TEREEBERAENRE;

Don’t reverse 1degree color.

TEN AT

Don’t change the stroke weight.

RERORRHEE;

Don’t compress the character.

TEEFEEHREL;
Don’t use any text over the
character.

TEFEREY. RERNEE;

Don’t use the character in a
low quality.

FENTHETRMLLAIXRER;

Don’t change proportions.

O

AERNHERENERE;
Don’t use a low-contrast
background color.

TERENABERNES;

Don’t outline the character.

O

FERRELS HERAE.
Don’t use the character on a
black background.




5.04

N ZE %

Applications
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LAE—H AN EREBNRZER MR REBEL — RN mEFE SR
MBEEFR, AEKURERNREERANRAFEAERNZEER. T
EAMS, XEENTABHNEZNNAEN . ABSEISHTN, M
S E M mETER .

As following examples shown, the character will have the right tone to support
the Tencent class brand for the audience. These can be an important application
that represents the brand in the business. The character should be applied in a
clear way, expressing the strong brand identity of Tencent Class.

5.00 Mascot

63
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Sub Graphic
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Graphic Elements
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BERRENEMBDEREHTERBNREmBNEREA. FREHEER
HETIRETRSER THER. BiRSRIERINEAHEEREEERTT
=, LBHUEBENREMEAEESR, OEmEEME. GENEEZNEF
TR, JEESITSERER. HEERRAFTUERRNIEIIRT LiE
A, FREREFENRERIERNZ L/ S TNMEREM.

Tencent Class basic sub graphics help to broaden graphic expression of Tencent
Class brand. To strengthen the visual characteristics of Tencent Class brand, all
the Tencent Class basic sub graphics are made based on the diamond shape
of the logo, and united brand tone. Sub graphics on the right side page can be
used with Tencent Class basic logo. The following application section shows
examples of usage.

6.00 Graphic

FTEEF
Main Graphic

Hitb =
Other Graphic

@ Y D <&

#8i% / Idea %0iR / Knowledge gli&} / Creativity & / Discovery
#53] / Practice #IWr 73 / Judgement [EIHB / Period BE / Skill
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YHENE

Pattern 1

it

68

BERRENEMBDEREHTERBNREmBNEREA. FREHEER
HETIRERSER THER. BiRSRIXERER A EREEERNTT
=, LEEUBNRE2mBIEES, DEmEEE. GENESEZRT, 7
BEESFEERER. BIERAFZTUEREYHINRT LER, %75
EREFEBTREHERENZ L / L TMERRE.

Tencent Class basic sub graphics help to broaden graphic expression of
Tencent Class brand. To strengthen the visual characteristics of Tencent Class
brand, all the Tencent Class basic sub graphics are made based on the logo
shape of the basic logo, and united brand tone. Sub graphics 1 on the right
side page can be used with Tencent Class basic logo. The following application
section shows examples of usage.

6.00 Graphic

\02a

FEEF4HE / Main Graphic Combination

H& / xeER LEREeHER 1; &/ xeERLtERAReHEER1; RessLtERReHsEz1.
Use blue sub graphics over white/ light Use grey sub graphics over white/ light Use white sub graphics over blue
background. background. background.
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YHENE

Pattern 2

)N}
N
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BERRENEMBDEREHTERBNREmBNEREA. FREHEER
HETIRERSER THER. BiRSRIXERER A EREEERNTT
=, LEEUBNREZmBIEES, DEmEEE. GENEBEZR2, T
BEESFEERER. BIERAFZTUEREYHINRT LER, %75
EREFEBTREHERENZ L / L TMERRE.

Tencent Class basic sub graphics help to broaden graphic expression of
Tencent Class brand. To strengthen the visual characteristics of Tencent Class
brand, all the Tencent Class basic sub graphics are made based on the logo
shape of the basic logo, and united brand tone. Sub graphics 2 on the right
side page can be used with Tencent Class basic logo. The following application
section shows examples of usage.

6.00 Graphic

HiYE % / Basic Pattern

BHeER LERAREHIE:R 2;
Use grey sub graphics 2 over white
background.

HeEE HEREEHIER 2,
Use blue sub graphics 2 over blue
background.

71
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2R

Business Card
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LAE—H AN ERBNREZE RN TR REBEL — 2K mEFE SR .
MBEEFR, BRRZFURERNREERNBFEARIERImEER.
MFEFRME, BRARARBRRZEmMIEZRNNABEN . EENRIF#
B, BREmERESIUERT N, ANMEWMERN L mETER.

Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, Tencent Class brand will have the right
tone to support the right message for the audience. Business card can be an
important application that represents the face of Tencent Class brand in the
business related situation. Brand logo should be applied to the print material in
a clear way, expressing the strong brand identity of Tencent Class.

7.00 Applications

75



7.02

JAYNIVIE:

Stationery

76

LAE—H AN ERBNREZE RN TR REBEL — 2K mEFE SR .
MBEEFR, BRRZFURERNREERNBFEARIERImEER.
EEDRIFF R, mERESEMERTDAERSF .

Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, Tencent Class brand will have the right
tone to support the right message for the audience. Brand logo should be
applied to the print material in a clear way, expressing the strong brand identity
of Tencent Class.

7.00 Applications

77
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Brand Products
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LAE—H AN ERBNREZE RN TR REBEL — 2K mEFE SR .
MBEEFR, BRRZFURERNREERNBFEARIERImEER.
EEEmETmT, BHLREREGCEUTESTZHEESHZRE, WK
5K, ZBR. BN

Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, Tencent Class brand will have the right
tone to support the right message for the audience. Tencent Class logo can be
embossed or debossed on various materials such as paper, plastic or metal
surface to give a more special long lasting look.

7.00 Applications
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Notebook
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LAE—H AN ERBNREZE RN TR REBEL — 2K mEFE SR .
MBEEFR, BRRZFURERNREERNBFEARIERImEER.
EFEmBENARRT, ERERRSHEZRESRTFEXIERIIETIIR
EmiER.

Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, Tencent Class brand will have the right
tone to support the right message for the audience. Tencent Class logo and
pattern can be used in various brand applications as a metaphor to represent
Tencent Class brand.

7.00 Applications
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LAE—H AN ERBNREZE RN TR REBEL — 2K mEFE SR .
MBEEFR, BRRZFURERNREERNBFEARIERImEER.
EFEmBENARRT, ERERRSHEZRESRTFEXIERIIETIIR
EmiER.

Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, Tencent Class brand will have the right
tone to support the right message for the audience. Tencent Class logo and
pattern can be used in various brand applications as a metaphor to represent
Tencent Class brand.

7.00 Applications

83
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Poster
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LAE—H AN ERBNREZE RN TR REBEL — 2K mEFE SR .
MBEEFR, BRRZFURERNREERNBFEARIERImEER.
EFEmBENARRET, FRESHEATEEEENIERABETNREMMEIER
RIYER.

Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, Tencent Class brand will have the right
tone to support the right message for the audience. Tencent Class logo can be
applied utilizing various image that can represent the brand image of Tencent
Class.

7.00 Applications
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Badge

86

LAE—H AN ERBNREZE RN TR REBEL — 2K mEFE SR .
MBEEFR, BRRZFURERNREERNBFEARIERImEER.
BIRENER RSN EETBE T2 XM RRENBENRE mE
R

Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, Tencent Class brand will have the right
tone to support the right message for the audience. Tencent Class symbol
and pattern can be used to various materials to represent the brand image of
Tencent Class.

7.00 Applications
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Notepaper
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LAE—H AN ERBNREZE RN TR REBEL — 2K mEFE SR .
MBEEFR, BRRZFURERNREERNBFEARIERImEER.
BIRENER RSN EETBE T2 XM RRENBENRE mE
R

Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, Tencent Class brand will have the right
tone to support the right message for the audience. Tencent Class symbol
and pattern can be used to various materials to represent the brand image of
Tencent Class.

7.00 Applications
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Bag
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LAE—H AN ERBNREZE RN TR REBEL — 2K mEFE SR .
MBEEFR, BRRZFURERNREERNBFEARIERImEER.
EFEmBENARRT, ERERRSHHEEE EEBRIFEXIERRYE
MRZmETR.

Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, Tencent Class brand will have the right
tone to support the right message for the audience. Tencent Class logo and
pattern can be used in various brand applications as a metaphor to represent
Tencent Class brand.

7.00 Applications
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LAE—H AN ERBNREZE RN TR REBEL — 2K mEFE SR .
MBEEFR, BRRZFURERNREERNBFEARIERImEER.
EFEmBENARRT, ERERRSHEZRESRTFEXIERIIETIIR
EmiER.

Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, Tencent Class brand will have the right
tone to support the right message for the audience. Tencent Class logo and
pattern can be used in various brand applications as a metaphor to represent
Tencent Class brand.

7.00 Applications

93
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App Icon / Splash
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LAE—H AN ERBNREZE RN TR REBEL — 2K mEFE SR .
MBEEFR, BRRZFURERNREERNBFEARIERImEER.
BITRE mhEiRE A BT Fillapp BRSNS sIAR . ERRERIEERIRER
MRRETEETHIRT, LUSRITEATEME .

Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, Tencent Class brand will have the right
tone to support the right message for the audience. Tencent Class logo can be
applied to mobile devices in the form of icons or splash images. Make sure the
logo looks optimized and realized in the best condition according to the device.

7.00 Applications
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LAE—H AN ERBNREZE RN TR REBEL — 2K mEFE SR .
MBEEFR, BRRZFURERNREERNBFEARIERImEER.
EFEmBENARRT, ERERRSHHEEE EEBRIFEXIERRYE
MRZmETR.

Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, Tencent Class brand will have the right
tone to support the right message for the audience. Tencent Class logo and
pattern can be used in various brand applications as a metaphor to represent
Tencent Class brand.

7.00 Applications
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