


e

Tencent Enterprise
Brand Book

Created by
ISUX Brand Center

2016. 02



pysUl
Welcome

FACEFMESNREERRNFIERRS, BEENTE, e, B LREGRHRRKE,

LIREF “BIRER" NRENERAISR— . AFEHSSNRERENXEIETREURR RS
IFAZAMIAES N R LIEMSE—ER TN FIINEEIRFERN—S0ENEREm
FEREMTETTER . AN, EEEmREE— AR ES mERERANE L, FIREEHEF
BOEZAMN, MMATEHEELE, 38, MEURSEEERNRAR, EAHRAEHmE

S

This guideline contains basic principles and examples that are needed to maintain the
consistency of Tencent Enterprise’s brand identity, from the primary logo, colors, graphic device,
imagery through to the typographic style. It shows you what these key elements are and how to
apply them correctly and consistently throughout the various applications. It is essential that the
key elements should be applied correctly and consistently. However, there is enough flexibility
to always produce fresh, creative and differentiated communication pieces. It is not essential
to use every element on every item of communication, but to deliver a strong brand message
without compromising the brand identity.
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Brand Overview
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BRER— EEREEEMTE, CeaRATERNEIEEREER, EFIM, BERII
HMEBEETRAIRIR, LURMLENIDREIDR, FEXR, RREESERNERRS. Wi, BRERE
BT RENEERT, B, HUBURERERIMBSEHIERESRR.

Tencent Enterprise is an internet information integration platform which helps Chinese
modern enterprises improve their management efficiency. It is based on IM, integrating both
internal and external resources of Tencent to offer the internet information services such as
coordination office, information exchange, resource management etc. It is also a resource
connector that effectively connects employees, customers, suppliers and all internal and

external partners.

1.00 Brand

Al AER

Employee

DAHE
(IMBEE, ~FEME, 5
SR, OASTE ...)

Office communication and
cooperation

=

Customer

- EHEE

- BIRERS

(KRR, BRI, 3217,
EH05W, BFE ...)

- Marketing management
- Reception & Sale

afFtkE

Supplier \ Partner

R ETE
(K&R, H2F A, 2,
BREK ..)

Supply chain
management

AT

Government

BtIRS
(G2, iBE X, SR
ge4)

Government service
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Brand Core Value
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BREREXEREROMEATIL, BETNEE. B, BRERREMINEEKENER
BEAHEEMNMEMR.

Tencent Enterprise defines its brand core value as professionalism, integration and efficiency.

These 3 values are the perceptions that Tencent Enterprise wants their partners and customers

to have.

1.00 Brand

Pa
25

Integration

(21

Professionalism

e

Efficiency

13
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Brand Structure
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BRBERERBEINFmignk, EREBRERIMKF=RaBENATY B, 8N FrmEi
BRENEERAERI. FANEERRISRHESE42-431,

Tencent Enterprise has 3 products consisting the brand but can be extended as the brand

grows. Each product has different color system that represents each product. Detailed color

guideline is defined on page 42-43.

1.00 Brand

iz T

(Mother Brand)

& E

sy —|
(Product 1)

1 =E =R
(Product 2) (Product 3)

1IFR

XX
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Brand Product Portfolio
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EBREVRENFRBEEBSNENRS, FHEAEERIS IR EEKMITR R OE

A
Sho

Each product of Tencent Enterprise has its own value and vision for the business and shares

the core idea of supporting enterprises to lead the internet era in China.

1.00 Brand

mhEtz e

Brand Core Value

Mg

Brand Vision

PSS ERL
Brand Business
Description

TREH

- BERR
~ AR
- Integrating resources

- Precision marketing

HBEE— SIS AR
BXREH

Start to lead a new era of
Chinese Internet Marketing
Management

EUETHR RS TS
Bti, RN ABEE ST
BEONESEHEEETS, Fut
A SEHIX BiRBFRGRNIEER . 15
TR E RS mIT

It helps all kinds of Chinese
enterprises establish an online
marketing management platform
with their customers. It is based
on instant communication, also
covers whole process function
module including promotion,
online reception, CRM, sales
payment, marketing effectiveness

monitoring etc.

e =tE

Convenient and efficient office

management

B ADFIEE
$—Fe

The first China office

management platform

BEREWRTHID ADEHIEE
FA, BEEUIEARREEI
B BRI TE
TR, RSB
T{rE

It is a kind of coordination and
management platform designed
for enterprises. It helps internal
achieve communication and
collaboration management of
resources and workflow, and
enhances their office productivity

eventually.

=R

- BRS
- =R
- Efficient service

- High conversion

Frels [P ER W EEMEF RS
EEIRE

Start to lead a new era of
Chinese Internet Service
Management

ERETESEEIERESER
208, LABDRHA@E AR, ErdE
BELERS. BREE. ISHR
SRR RIS P IRSS

BEFE

It helps all kinds of Chinese
enterprises establish an

online customer service
management platform with

their customers. It is based on
instant communication, also
covers whole process function
module including promotion,
online reception, CRM, sales
payment, marketing effectiveness

monitoring etc.

17
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Logo Elements
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BERERIRREAITRAR: 1.BPRE 2. XFind, ErTEEad /M ERERER, FEX
FIREABERIRER . BHERBIOITSRBENSEITeXXHhEEENER, MAREHSHE
HEBAES ., MUBHSHE TR UHERTMacsPCls, AITEREITISUX BRI ORSEEH
Ci il =

Tencent Enterprise logo is made up of two elements: 1. Symbol and 2. Logotype. The relative
sizes and positions of these elements are fixed. Tencent Enterprise logotype cannot be used on
its own. The primary brandmark should only be reproduced from the master artwork. It should
not be redrawn or altered in any way. The master artwork is available in various electronic
formats, for both Mac and PC, from BX Center, ISUX, Tencent.

2.00 Logo

B4R / Symbol X=F#r / Logotype

LA BERAES

TRAERRE / Logo

21
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Basic Logo
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INERSEBNERNEERMEMAS, SRR MEERLITS. ERMTEmEIRR], &
HmEEESREN. BlERRERSTRES TR S8, AIlmhE R RATHREIFE.

BRERBINERTIERESEN N ARBXEER LER2YRS, AnEEeER HERR
BirE, SRERG LGNS VERTERBN AR, fIINSRERE, HERIL, 22K ENF),
EERNETR, JERRERHREBRITS.

The basic logo is the main signature of the brand. It helps to build recognition of the brand, as
well as convey Tencent Enterprise’s confidence and stability. It beautifully combines form and
function to represent the unique features of this development.

The basic logo of Tencent Enterprise is recommended to be used in full color version in white/
light background. When used in white version, the background color should be the main blue
color of Tencent Enterprise. 1 degree version in grayscale can be available in single color
applications like forms or in any embroidery and silkscreen, fax sheet and memorandum, when

the basic version cannot be reproduced in a satisfactory manner.

2.00 Logo

lﬂAl\\\

HAI\\\

lﬂAl\\\

01.

s 2%
HR: H&
Logo: Full Color
BG: White

02.

rs: A8

BR: BAERE

Logo: White

BG: Tencent Enterprise Blue

: B2
B=: E@
Logo: Black
BG: White

i G ¢

23
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Vertical Logo
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BRERNEERENTRAIRINETRS . AMEERKEEERESERNBRT, JERER
IR ERE ER . ExREaEd /I ERERR, FEENFIRGERIRER. BiE
RANTERENRZACE N P EEE NER, ARERAHNEEEES.

BREREERTHNERZRS N ARRKRER LERSYAS, EREEeER LERRSE
IR, BINERS T RELAEFERI S EREREN AR, FIINRERE, TR, LLMER), £
BEMETER, UERPeRBERinG.

The preferred brand identity for Tencent Enterprise is the basic logo. However in situations there
is a limited area of fixed width for the display, vertical logo may be used. The relative sizes and
positions of these elements are fixed. The primary brand mark should only be reproduced from

the master artwork. It should not be redrawn or altered in any way.

The vertical logo of Tencent Enterprise is recommended to be used in full color version in
white/light background. When used in white version, the background color should be the main
blue color of Tencent Enterprise. 1 degree version in grayscale can be available in single color
applications like forms or in any embroidery and silkscreen, fax sheet and memorandum, when
the basic version cannot be reproduced in a satisfactory manner.

2.00 Logo

01.

s 2%
HR: H&
Logo: Full Color
BG: White

02.

rs: A8

BR: BAERE

Logo: White

BG: Tencent Enterprise Blue

03.

rs: B
B=: A&
Logo: Black
BG: White

25
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BRERARSEI T B ARMEES . MISHEEUPRE LCR, AFRTEl, B, 36&E
RIS EASE, EEMTSEmESMXETER, FTIERSFSEERENEE.

BRERERNSIERZES N ARBEABEER LERSPRS, AREEeES HERREe
IR, SRS RELEFERI S VERE RN BRRAT, fIANEREERE, MRS, LMD 7, £
BRMETR, IERReRBBRITS.

The symbol of Tencent Enterprise reflects the philosophy of Tencent Enterprise. Distinctive arrow
shape focusing upward represents professionalism, Integration, efficiency which is the spirit of
Tencent Enterprise. This symbol is the key element in the brand expression and should not be

redrawn or altered in any way.

The symbol of Tencent Enterprise is recommended to be used in full color version in white/light
background. When used in white version, the background color should be the main blue color
of Tencent Enterprise. 1 degree version in grayscale can be available in single color applications
like forms or in any embroidery and silkscreen, fax sheet and memorandum, when the basic

version cannot be reproduced in a satisfactory manner.

2.00 Logo

01.

EnS: &%
HR: A8
Logo: Full Color
BG: White

02.

EirE: B8

BR: BAERE

Logo: White

BG: Tencent Enterprise Blue

03.

Efins: BE
B=: A&
Logo: Black
BG: White

27



0.5X0.5X

[ > B
2.05 ZE X1 T e [
1 0.5X 50%
Clear Space Iy T T T I S S
1.4% 5 X F %
VAN \ W -
X
NIRRT SRS IR AR HRIEINRE, nSEERME—ENREARTRIEK
i, WREESTFIRSEERN, SEMRITTRINANSIMRSS/IMES. HHRESH
FEM SR, IRKIEX/NMATTSETIE . SNSRI R ERN, REXIFEA/NEZ % Lt Y Y 2y
4R, AR, LDEFRSHEREA—INEM X7 FASEE—RBER TEEF100%1Z2X r ; ; 200%
Y 1 I o
15, 5124100 % T2 KIS AR, EAE50% 2 X HE ik, = 3 i P
Y 1 | %
To ensure that the Tencent Enterprise logo is clearly visible in all applications, always maintain a0y
adequate clear space around it. This space represents the minimum distance between the logo '
and any other design element or text. To ensure the integrity and legibility of the logo, the area : :
surrounding it should be protected. A clear space of 100% should be maintained but when 0‘5: — f—f—”—ﬂ;—ﬂ—%—\—ﬁfx—aﬁ—w—w ﬂ%\:ﬁ/\ﬁ
100% clear zone isn’t available, use the second option of 50% clear space. [ ,,,;,,—,,1* ,,.[J;,un;, B = ]4 .IJ:,m
2y 3 |
0.5Z 0.5Z
—
0.5Z 100%
0.52 50%
z
z
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30

ERERRSRBREENRT AN, HICBIXRNAETAZE, £, el ERRE. B
AERFSRBIMRIISEARY, BERErSHSNIRIRISER4mm, RNETRERISES
15pX,

There are no predetermined sizes for the Tencent Enterprise logo. Scale and proportion should
be determined by the available space, aesthetics, function and visibility. There is no preset
maximum size for the logo. The minimum size for the basic logo is 4mm in print, 15px for screen
use.

2.00 Logo

A ERes |

Bt

ENRI / Print: 4mm
S7R#8S / Screen: 15px

ENRIE / Print: 12mm
B85 / Screen: 58px

ENfRI / Print: 4mm
S7R#8S / Screen: 15px

31
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Logo Placement
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RS EBUR TARGEIFT . tVERSEREURE P MEEAXI AT, BIR, BHEET.
PIXMIRTUERERZSHNRNABRR . EERSMEFETYE, BIREET. mERATSNE
BRERA, BL, BFHET.

The preferred logo placement is differentiated by the logo format. The basic Tencent Enterprise
logo is positioned left aligned or right aligned at the top, middle or bottom of the page when
the identification of the brand is the priority. For example, this would apply on most stationery
system.

Vertical Tencent Enterprise logo is positioned center aligned at the top middle or bottom of the

page. Tencent Enterprise symbol positioning left aligned, center aligned or right aligned at the

top, middle or bottom of the page.

2.00 Logo

EE£(7E / Corner Position

1M & / Center Position - - - Aﬂﬁiﬂﬂéﬁ

A& / Corner Position - |- -

'
L
|
1

1
|

|
i
i
|
|
i
|
I
i
i
|
|
i
i
'
i
i
|
I
i
i
|
4

VAN s

AN ik S YAk

AL\ P

FrMZE / Center Position

A IE / Corner Position ~ |

SRy / Genter Position - - - A ,,,,,,,,,,, A

B F3IE / Corner Position _ | __ A ,,,,,,,,,,

33
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ATREREIFSHEEEURRFRESE—E, BRIETRNERSRAIRREEN. &
(ERmEINERT, MR SEERINAEMRISHIAALEERRE.

To maintain the integrity of the logo and to promote the consistency of the brand, it is important

to use the logo as described in these guidelines. The examples shown here illustrate possible

misuse of the logo that should be avoid.

2.00 Logo

VAN i

HE.\L AI\\\

7\\

TEEANENFIRGFE;
Don’t change the logotype.

FEEEEGHHIIRS;

Don’t rearrange the logo elements.

TENBIRGTTRILHIRR;

Don’t change proportions.

ZA it

VAN i

TENCENT ENTERPRISE

FEIRF TS ;

Don'’t rotate the logo.

TEBEHU{RRS ;

Don’t compress the logo.

FEERSEERRMERAE;

Don’t create a logo lockup with text.

A\ BAER

A 1 PN
ey

FER B ARSI ;

Don’t outline the logo.

13-

TEEREM, REMEIITE;

Don’t use the logo in a low quality.

REERSRRINRS ;
Don’t add a drop shadow to the logo.

FEEENETIREIVES;

Don't alter the color.

TEBFSHRERBEBILLENE S+;
Don’t place the logo on a color without sufficient
contrast

TERIREHEZILERE RS,

Don’t place the logo over a busy image.
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Brand Color
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mhEBEEBE R MM EAPES T ROMER . AEMTABRERRERERERTE,
XEERE R LUE B REERATEDR .,

BREaNE— R EEEERELEPantoneER . X T/ SEIRY, —RER TRE
FEXSRzAIPantone (B (B &), B R ZMIRHIT X FEMPantone ¥, EBIMAICMYKBEMAE =
%, XTFE, MR, PowerPointiERXisEEasEiee, EBRCGBEES 7 #HHE, FHE
PIREOmEESEATRFEMERNM~ERE, ERIMRATEELPantone®ERECHERER
mEENRESETR.

*Pantone/EPantone AEIFTE

Color plays a central role in communicating Tencent Enterprise brand. Always use the color
palette represented and apply them to any communication materials.

Tencent Enterprise colors should always match an appropriate Pantone color. Whenever
possible reproduce Tencent Enterprise in Pantone (Single color) for print work. If this is not
possible, use the CMYK values listed for print communication pieces or advertising pieces.
For screen based work, websites, PowerPoint presentations, etc., use RGB and HEX values.
The colors shown throughout these guidelines will vary on different screens and printers, and
may not display as accurate color matches. Always refer to Pantone color swatches for color

matching whenever possible.

*Pantone® is the property of Pantone, Inc.

3.00 Color

RS
Tencent Enterprise Blue 1

BRERs

Tencent Enterprise Green

BT R
Tencent Enterprise Blue 2

R:0/G:41/B:130
C:100/M:89/Y:0/K:5
PANTONE 293 C

# 002982

R:0/G:218/B: 40
C:71/M:0/Y:100/K: 0
PANTONE 7488 C

# 00DA28

R:0/G: 103/ B: 237
C:95/M:38/Y:0/K:0
PANTONE 299 C

# 0067ED

S5

Main Color 1

&2
Main Color 2

&3
Main Color 3

Rk =

Tencent Enterprise White

R: 255/ G: 255/ B: 255
C:0/M:0/Y:0/K:0
# FFFFFF

He
Sub Color 1

Bt aE
Tencent Enterprise Black

BB ERiRE
Tencent Enterprise Dark Blue

BB R 1

Tencent Enterprise Grey 1

R:0/G:0/B:0
C:0/M:0/Y:0/K:100
PANTONE Black C

# 000000

R:0/G:32/B: 64

C: 100/ M: 85/Y:40/K: 50
PANTONE 2767 C

# 002040

R: 130/ G: 145/ B: 160
C:53/M:35/Y:27/K:9
PANTONE 5435 C

# 8291A0

e 2
Sub Color 2

HeE 3
Sub Color 3

HeE 4
Sub Color 4

39
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Color Proportion
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AL ELLAIER AT RITE P EMARBRE R @S, BRESEI0)MIEARBES;
BEE RER(02)FNIE2(03) AT EAEEAERE, (ERSMERIEO)SMARTESRERE S S&AtL
Bl; EfthiEea(04-08)NE B TR AR SHIEFAFNER .

The appropriate use of color helps to make sure all the users understand Tencent Enterprise
brand. Tencent Enterprise blue1(01) should be used as main color for the brand. Tencent
Enterprise green(02) and blue2(03) also can be used as main colors but Tencent Enterprise
blue(01) should comprise the most proportion of brand color of Tencent Enterprise. All the sub

colors(04-08) should be used as a supportive color for the applications.

3.00 Color

41
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Product Color System
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Bt SENT~REBEEECHER(02,03,04) BT LR EEN MMM Fi=m. Er-mi5m
REERSTEBREREON)MZEBIFREZNENE ., Bt~ E(05-09) A~ m
EEAERFHF-RNEE. SEEFHTREE, HFREBRAHERISUXmEIRITHOE
X

All the products of Tencent Enterprise has it's own main color(02,03,04) which can represent
each product. Tencent Enterprise blue(01) should be used as major sub color in product color
system. Sub colors of Tencent Enterprise(05-09) are also used as sub colors for all the product
color system. Whenever new product comes out, main product color should be defined by BX
Center, ISUX, Tencent

3.00 Color

FER R
(Brand Color)

Bt oEH
(Product Color 1)

FETHLIE st E

(Product Color 2)

FE T ARSS

(Product Color 3)

Main Color

Sub Color

Main Color

Sub Color

Main Color

Sub Color

Main Color

R:0/G:41/B:130
C:100/M:89/Y:0/K:5
PANTONE 293 C

# 002982

R:255/G:126/B: 0
C:0/M:62/Y:90/K:0
PANTONE 151 C

# FF7EQO

R:0/G:32/B: 64
C:100/M: 85/Y:40/K: 50
PANTONE 2767 C

# 002040

05

R:0/G:218/B: 40
C:71/M:0/Y:100/K: 0
PANTONE 7488 C

# 00DA28

R: 255/ G: 255/ B: 255
C:0/M:0/Y:0/K:0
# FFFFFF

R: 130/ G: 145/B: 160
C:53/M:35/Y:27/K:9
PANTONE 5435 C

# 8291A0

Sub Color

R:0/G: 103/ B: 237
C:95/M:38/Y:0/K:0
PANTONE 299 C

# 0067ED

R:0/G:0/B:0
C:0/M:0/Y:0/K: 100
PANTONE Black C

# 000000

R: 190/ G: 200/ B: 210
C:30/M:17/Y:14/K: 0
PANTONE 428 C

# BEC8D2

43



3.04 =2z

Background Golor YA =ik A\ EAES

7EE / REE R LEREFRS; EBNERES R LERARRE; AR/ REER LERRETS;
Use the colored logo over white/ light background. Use the white logo over blue background. Use the black logo over white/bright colored
background.

eFIRS, BUHANRERRS. £A8 / BER LEREYRS; EENERESS EER
HeRE; AR/ ReERLERARrS, HEEAR / XeER LERReRE.

The full color logo is recommended to be used for representative use. Use the full color logo
on light or white backgrounds. The white version logo can be used over the main blue color | 0% | 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
of Tencent Enterprise. White logo on black/dark background or black logo on white/light

background are available for limited use.

7\

Q TEE30-60% REME S EERIRE
Don’t use the logo over 30-60% background.

=1

7\\\

SRR —— R IR

44 3.00 Color 45
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Chinese

48

mhEE AT EmENIERBINERED . mEERFERRNSEE TR miEIRISAIER. HIE=
SEHNBAERINT oM ERTE, WAT M RRmENTEEA ., BIFEZEEARR
R REFERERG], LIRREEAN IR —EE.

Typography is an important aspect of the brand identiy. The typographic style contributes to the
distinctive aesthetic of the brand. FZLan Ting Hei is used as basic Chinese typeface for Tencent
Enterprise brand. This typeface should be used on products and communication pieces across
the brands. The typography usage examples on s the following pages should be followed to

ensure all of our communication pieces appear consistently.

4.00 Typography

PEARXZEAFRF—EHRE T ETEH
EDERBAVZERRHERRZEHR ElA
on iy “HEL2+=*/= () ()

FEAXSZEFHIGT—EFRK T EZE T
%@%ﬁ&AMZi&ﬁ&E%Zi¢@A
o by “E12+=*7= () ()

PEAXZEFIRT—BERK T ES
*‘%ﬁﬁAUZEmﬁ$E%ZE¢IA
o s 2 +=*/= () ()

PEAXZEF BT BRI 7 ED
MW%%&AMZ*@%&E%ZE¢IA
oty == () ()

01.
BHIE=ZZ=HEE
FZLanTingHeiS-B

02.
HIEZ=2EE
FZLanTingHeiS-M

03.
FIEZSTEE
FZLanTingHeiS-R

04.
FIEZ=EMEE
FZLanTingHeiS-L

49
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English 1
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T RFREMENRIRBINERES . mEERFENSEE TR MEIREFAIR. Helvetica
Neuef A ERIEZ mMERFE, WATREFRRBENRELS. RNIFTEEEEAR
AR IS RERRG], LSRR EIRR—EE.

Typography is an important aspect of the brand identiy. The typographic style contributes to
the distinctive aesthetic of the brand. Helvetica Neue is used as basic English typeface for
Tencent Enterprise brand. This typeface should be used on products and communication pieces
across the brands. The typography usage examples on the following pages should be followed

to ensure all of our communication pieces appear consistently.

4.00 Typography

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz
1234567890!@#$% A &*()?+-=,.<>;:[1{}\

ABCDEFGHIUKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
1234567890!@#$% "&*()?+-=,.<>;:[1J\

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkilmnopqgrstuvwxyz
1234567890!@#$% N&*()?+-=,.<>;:[[{}\

ABCDEFGHIUKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890!@#35%N&*()?+-=,.<>;:[|{}\

01.
Helvetica Neue Bold

02.
Helvetica Neue Medium

03.
Helvetica Neue Regular

04.
Helvetica Neue Light

51
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English 2 - Special Occasion
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mEEAFREmENERBINERHD . REERFERRISEETEmEIRIFAIER. Effrafif
AERERNE "R REERFE, HATRERREEMEEAT. HIFEEEARAE
MR RERERG, DBBRmEMREIAR—EE .

Typography is an important aspect of the brand identiy. The typographic style contributes to
the distinctive aesthetic of the brand. Effra is used as secondary English typeface for Tencent
Enterprise brand. This typeface should be used on products and communication pieces across
the brands. The typography usage examples on the following pages should be followed to

ensure all of our communication pieces appear consistently.

4.00 Typography

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@#$%"N&*()2+-=,.<>;:[I{}\

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
12345678901@#$%"N&*()2+-=,.<>;:[I{\

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@# $%N&*()?+-=,.<>;:[{\

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
12345678901@# $%N&X()?+-=, <> [{\
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Business Card
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Using the brand identity system in a consistent manner will build a strong brand image. As
following the examples shown, Tencent Enterprise brand will have the right tone to support the
right message for the audience. Business card can be an important application that represent
the Tencent Enterprise brand to the clients. Brand logo should be applied to the print material

clearly, expressing the strong brand image of the identity of Tencent Enterprise.

5.00 Applications
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Stationery
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Using the brand identity system in a consistent manner will build a strong brand image. As
following the examples shown, Tencent Enterprise brand will have the right tone to support the
right message for the audience. Brand logo can be applied to the print materials in clear way for
the stationery system of Tencent Enterprise.

5.00 Applications

59



5.03

mBhE = on

Brand Products
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Using the brand identity system in a consistent manner will build a strong brand image. As
following the examples shown, Tencent Enterprise brand will have the right tone to support the
right message for the audience. Tencent Enterprise logo can be embossed to various materials
such as paper, leather, stainless etc to make various brand products.

5.00 Applications
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Badge
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Using the brand identity system in a consistent manner will build a strong brand image. As
following the examples shown, Tencent Enterprise brand will have the right tone to support the
right message for the audience. Tencent Enterprise logo can be applied utilizing various image
that can represent the brand image of Tencent Enterprise.

5.00 Applications
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Brochure
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Using the brand identity system in a consistent manner will build a strong brand image. As
following the examples shown, Tencent Enterprise brand will have the right tone to support the
right message for the audience. Tencent Enterprise logo can be applied to various materials to
represent the brand image of Tencent Enterprise.

5.00 Applications
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App Icon / Splash
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Using the brand identity system in a consistent manner will build a strong brand image. As
following the examples shown, Tencent Enterprise brand will have the right tone to support
the right message for the audience. Tencent Enterprise logo can be applied in mobile devices
as icons or splash images. Be aware of the device characters to make sure the logo looks
optimized in small size.

5.00 Applications
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