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This guideline contains basic principles and examples that are needed to
maintain the consistency of Qzone’s brand identity, from the primary logo,
color, graphic device, imagery through to the typographic style. It shows you
what these key elements are and how to apply them correctly and consistently
throughout the various applications. It is essential that the key elements should
be applied correctly and consistently. However, there is enough flexibility to
always produce fresh, creative and differentiated communication pieces. It is
not essential to use every element on every item of communication, but to
deliver a strong brand message without compromising the brand identity.
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Qzone is one of the biggest social networks in China and core product of
Tencent which provides online space for users. Qzone can let users play games,
customize personal space, upload photos and feeds, etc. Qzone also provides
an open platform for third-party developers and entrepreneurs to cooperate
with and provides excellent personalized social services for millions of Internet
users in China. Qzone mobile version launched in 2009, and also published
many other services in order to meet the needs of all kinds of entertainment.
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Qzone logo is made up of three elements: 1. Symbol 2. Logotype and 3. slogan.
The relevant sizes and positions of these elements are fixed. Qzone logotype
cannot be used on its own. The primary logo should only be reproduced from
the master artwork. It should not be redrawn or altered in any way. The master
artwork is available in various electronic formats, for both Mac and PC, from
BX Center, ISUX, Tencent.
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The basic logo is the main signature of the brand. It helps to build the recognition
of the brand as well as to convey Qzone’s confidence and stability. The basic
logo of Qzone is recommended to be used in full color version on white/light
background. When used in white version, the background color should be
Qzone Blue. 1 degree version in grayscale can be available in single color
applications when the basic version cannot be reproduced in a satisfactory
manner.
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01.

s 2%
HR: B8
Logo: Full Color
BG: White

02.

& B8
’.‘a”% QQ=iaH&
Logo: White

BG: Qzone Blue
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Fs: BE
B5&: B8
Logo: Black
BG: White
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The basic logo can be used with slogan which represents of the service. It helps
to build recognition of the brand, as well as to convey Qzone’s confidence and
stability. The basic logo with slogan of Qzone is recommended to be used
in full color version on white/light background. When used in white version,
the background color should be Qzone Blue. 1 degree version in grayscale
can be available in single color applications when the basic version cannot be
reproduced in a satisfactory manner.

2.00 Logo

01.

s 2%
HR: B8
Logo: Full Color
BG: White

02.

& B8

’.‘a”% QQ=iaH&
Logo: White

BG: Qzone Blue

083.

Fs: BE
B5&: B8
Logo: Black
BG: White
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The preferred brand identity for Qzone is basic logo. However vertical logo
may be used when there is a limited area for a logo display. The relative sizes
and positions of symbol and logotype are fixed. The primary logo should not
be redrawn or altered in any way. The vertical logo of Qzone is recommended
to be used in full color version on white/light background. When used in white
version, the background color should be Qzone Blue. 1 degree version in
grayscale can be available in single color applications when the basic version
cannot be reproduced in a satisfactory manner.

2.00 Logo
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01.

T 2%
HR: B8
Logo: Full Color
BG: White

02.

& B8
H=: QQTEE
Logo: White

BG: Qzone Blue

03.

s BR
BR: 08
Logo: Black
BG: White
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The vertical logo can be used with slogan which represents of the service.
The relative sizes and positions of symbol and logotype are fixed. The primary
logo should not be redrawn or altered in any way. The vertical logo with
slogan of Qzone is recommended to be used in a full color version on white/
light background. When used in white version, the background color should
be Qzone Blue. 1 degree version in grayscale can be available in single color
applications when the basic version cannot be reproduced in a satisfactory
manner.
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Te: 2%
B5&: A&
Logo: Full Color
BG: White

02.
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Logo: White

BG: Qzone Blue
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HR: HE
Logo: Black
BG: White
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The symbol of Qzone reflects the philosophy of the brand. Distinctive star
shape having ‘Z’ inside, it represents fun and excitement, interaction and
entertainment that happens in Qzone as a platform. This symbol is the key
element in the brand expression and should not be redrawn or altered in any
way. The symbol of Qzone is recommended to be used in a full color version
on white/light background. When used in white version, the background color
should be the Qzone Blue. 1 degree version in grayscale can be available in
single color applications when the basic version cannot be reproduced in a
satisfactory manner.

2.00 Logo
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01.

& &%
HR: B8
Logo: Full Color
BG: White

02.

fr&: QQ=EEE
H&: B8

Logo: Qzone Yellow
BG: White

03.

& B8
HE: QQTHEE
Logo: White

BG: Qzone Blue

04.

frd: BE
B, g8
Logo: Black
BG: White
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To ensure that the Qzone logo is clearly visible in all applications, always
maintain adequate clear space around it. This space represents the minimum
distance between the logo and any other design element or text. To ensure the
integrity and legibility of the logo, the area surrounding it should be protected.
A clear space of 100% should be maintained but when 100% clear space is
not available, use the second option of 50% clear space.

2.00 Logo
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FHRQQZ DN RIS T LATEFT B R A B HHRE, irSBEEERE CoQQza | QQZSE
—ENZEATRIBXE, WXEHESFIrRSEEEN, SEMIEITTES | § i oy
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To ensure that the Qzone logo is clearly visible in all applications, always .7.?\:05\( oo
maintain adequate clear space around it. This space represents the minimum {ggiﬂ] §:§$Y ggﬁjg
distance between the logo and any other design element or text. To ensure the oy

integrity and legibility of the logo, the area surrounding it should be protected. ‘ | | -
A clear space of 100% should be maintained but when 100% clear space is

not available, use the second option of 50% clear space. 0.2520.252
0.25Z 3 3 3 ] 100%
: : : 0.5Z
o.zsz{ 50%
Z
0.5Z

28 2.00 Logo
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Minimum Size

EQRIEE / Print: 4.5mm

QQziE 73855 / Screen: 20px

QQzEIFGRBEENRI K/, HELOIXANBERIA=E. ==k, IhEe
M WERRE. HQQEEIFRGTREMRIEARYT, EfERSHIER/NED
RIRTBE4.5mm, R/NMNERFIRIBEEH20px. B, FREIRGHIER/NED
RIRTEE8mm, R/MNEBRaER T BEEI70px.

There is no predetermined size for the Qzone logo. Scale and proportion should

be determined by the available space, aesthetics, function and visibility. There

is no preset maximum size for the logo. The minimum size for the basic logo is QQZiE
4.5mm in print, 20px for screen use, and for the basic logo with slogan is 8mm

in print, 70px for screen use.

ENRIEE / Print: 15mm
TB7REEE / Screen: 55px

ENRIEE / Print: 4.5mm
E/R88% / Screen: 20px

30 2.00 Logo

QQziE

DEEE BEBD

QQZEHE

DEEFE BHERD

ENRIEE / Print: 8mm
T/RE8E / Screen: 70px

EPRIZE / Print: 30mm
E7RE8EE / Screen: 250px
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The preferred logo placement is differentiated by the logo format. The basic
Qzone logo is positioned left aligned or right aligned at the top, middle or
bottom of the page when the identification of the brand is the priority. For
example, this would be applied on most stationery system. Vertical Qzone logo
is positioned center aligned at the top middle or bottom of the page. Qzone
symbol is positioned left aligned, center aligned or right aligned at the top,
middle or bottom of the page.

2.00 Logo

waiE

Corner Position

HAuE

Corner Position

waiE

Corner Position

waiE

Corner Position

HAuE

Corner Position
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Center Position
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Restrictions Tl Tl _]
FEEBSENFIRSTF; TEEBRASSHIRS; FEYEIRETTRALAIRE;
. . _ L . .y . " Don’t change the logotype. Don’t rearrange the logo elements. Don’t change proportions.
AT REMEITENTEEUR GRS mESE—1E, ERAREHATARIER
S5RHSREEN. EEARERSE, NREERNEEFRISMHAN \9
\
SBEFHER. S =8|
= == <|
BE ND THE WORLD
To maintain the integrity of the logo and to promote the consistency of the
brand, it is important to use the logo as described in these guidelines. The RERP SRS ; FE AR ; AEERSBEFIMERA;
examples shown here illustrate possible misuse of the Iogo that should be Don’t rotate the logo. Don’t compress the logo. Don’t create a logo lockup with text.
avoid.

2.00 Logo

H}

|E]

)=

FERERS BRI ;

Don’t outline the logo.

FEERER. REBRIRE;

Don’t use the logo in a low quality.

TEERSIRRINRE ;
Don’t add a drop shadow to the logo.

®

TEBIRSHERE BB ENERF;
Don’t place the logo on a color without
sufficient contrast.

FEEENEIRSIES;

Don't alter the color.

Ho

]

FEEBFSHERILERHE G,

Don’t place the logo over a busy image.
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mEEAEQQEEMEMIEXRFERTZIMERE . GEFRAQQ=EM
EAEEEERAE, XEMETLUzBEEHUREEXTEDREF. QQ
TEHNE— I mEEHEERELRESERNPantone®B¥ .. XTI HEENF
¥, —RRIBN NERXNAYPantone®E () ; ERSMEIRELIEGER
Pantone®¥2, EEXSMAICMYKEEMAE ZEFE., X FEReSF, M
FIRGBEEZ T i#HFIE. AEHRENGEESEARRFEEFENRITLM
FEeE, FERINRAgELPantoneE RIMAQQTEREBHRESENY
%, (*PantonefEPantone AEIFTA o)

Color plays a central role when Qzone brand is communicating. Always use
the color palette represented and apply them to any communication materials.
Whenever possible, reproduce Qzone logo in Pantone (single color) for print
work. If this is not possible, use the CMYK values listed for print communication
pieces. For screen based work, use RGB and HEX values. The colors shown
throughout these guidelines will vary on different screens and printers and may
not display as accurate color matches. Always refer to Pantone color swatches
for color matching whenever possible.

(*Pantone® is the property of Pantone, Inc.)

3.00 Color

QQ=ja) I

Qzone Blue

R:0/G: 163/ B: 255
C:86/M:8/Y:0/K:0
PANTONE 299C

# 00A3FF

HE 1
Sub Color 1

QQ=| H
Qzone White

R: 255/ G: 255/ B: 255
C:0/M:0/Y:0/K:0
PANTONE White

# FFFFFF

e 2
Sub Color 2

QQ=jEE

Qzone Orange

QQ=jaE 1
Qzone Dark Gray

R:0/G:0/B:0
C:0/M:0/Y:0/K:100
PANTONE Black C

# 000000

R: 124/ G: 135/ B: 142
C:33/M:18/Y:13/K: 40
PANTONE 430 C

# 7C878E

e 3
Sub Color 3

iHE 4
Sub Color 4
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G SRR B OIER T RRITE B EMAMQQ=ERE .. fAQQ=EM
BEr, QQ=EEEONNMANREESR; QQTEESAERQQZEIEIE(03)
—iefER, TARRBEHTFImRETSR; QQEEE (02 MM mhEREE;
Hit el TN AR FRIERTIER .

The appropriate use of Qzone Color in right proportion helps to have consistent
brand image. Qzone Yellow(01) should be used as a main color for the brand.
When Qzone Yellow is used with specific amount of blue(03), the brand image
is well presented which is clean and fresh. Qzone Orange(02) should be used
as an accent color. The sub colors should be used as a supportive color for the
applications.

3.00 Color

41
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Background Color

#ins, BMARRERGS. £H8 / X5 LEREYFE; &
QQ BEEELERARERES; AREe/ FEERLEAEERE, HE
EB& / &@‘bgtfﬁﬁﬁéhuo R EACBAENMASEHT (GE) RIF
(EJE

Full color logo is recommended to be used for representative use. Use the full
color logo on light or white backgrounds. The white version logo can be used
over Qzone Blue which is main sub color of the brand. White logo on black/
dark background or black logo on white/light background are available for lim-
ited use.

42 3.00 Color

QQZ=TIE

BE& /2858 HEREVURS; EQQZHEEE LFEARERTE; EHE / ZEER LEREEIRS;
Use full color logo over white/ light Use white logo over Qzone blue Use black logo over white/bright
background. background. background.

TERE/ REER HERBEINE; EXEESER LERRERE; EREERER LEREERE.

Use white logo over black/dark colored Use black logo over bright image. Use white logo over blue/dark image.
background.

| 0% | 10% | 20% | 30% | 40% | 5% | 60% | 70% | 80% | 90% | 100% |

QQZIg]

2 0qsi ¥r QQ%E

L REE30-60% KEME = EERIRE.
: Don’t use the logo over 30-60%
background.
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mEEAFREmEATRINEZRD . mEERFHRNEEITFEYm
IRSNER. FE=SEMAQQZERINF N MEERAFR, HATmE
FmREEREEAF . RNFEE/ANFTIANmEFRIZATO, LI
REBhE TG IRRI— U

Typography is an important aspect of the brand identity. The typographic style
contributes to the distinctive aesthetic of the brand. FZLan Ting Hei is used
as basic Chinese typeface for Qzone brand. This typeface should be used on
products and communication pieces across the brand. The typography usage
examples on the following pages should be accomplished to ensure all of our
communication pieces appear consistently on-brand.

4.00 Typography

REIAXZEFIRF—ERKBTEZET T
SLEREALZERREARZEREA
oty 12 +=%/= () ()

PEAXSZEFRT—ERK T E=ET
%ﬂ%ﬁ&AuZ%&ﬁ&E%Z§¢EA
on iy V2 +=*7= () ()

PEAXZEF BT —EFRE TESE T
ELEEREALDZEEREARZEPREA
oyt b2 +=*/= () ()

PEAXZEFIRT—ERE T ETE
”’“‘Jj'EEE,,,ijA/L,\Zi@,,,ijE%Zqu.A
o, iy 2 +=x /= () ()

01.
BIE==HEF
FZLanTingHeiS-B

02.
BIE==XE
FZLanTingHeiS-M

083.
BIE==TIEE
FZLanTingHeiS-R

04.

HIE==BHMERE

FZLanTingHeiS-L

47



o ABCDEFG H IJ KLM No PQRSTUVWXYZ I?|1e.lvetica Neue Bold
4.02 T\ abcdefghijkimnopqrstuvwxyz
English 1234567890!@#$% " &*()?+-=,.<>;:[1}\

ST RS RSN EEENS . REERTAREETRYTS
BEASROZERE. Helvetica NeuefiQQZaE SIS E A=, WHTH ABCDEFGHIJKLMNOPQRSTUVWXYZ

Helvetica Neue Medium
FEFFmEmEREEERT, BNBFEEEARFANmEFEMEZERA, L abcdefghijklmnopqrstuvwxyz
BRmERTEAN—EE. O/ A O*
1234567890!@#3% " &*()?+-=,.<>;: [l

Typography is an important aspect of the brand identity. The typographic style
contributes to the distinctive aesthetic of the brand. Helvetica Neue is used

as basic English typeface for Qzone brand. This typeface should be used on ABCDEFGHU KLM NOPQ RSTUVWXYZ 03.
products and communication pieces across the brand. The typography usage N Helvetica Neue Regular
examples on the following pages should be accomplished to ensure all of our adeefghljklmnOpq rstuvwxyz

communication pieces appear consistently on-brand.

1234567890!@#$% N&*()?+-=,.<>;:[[{}\

ABCDEFGHIUKLMNOPQRSTUVWXYZ O eton oo L
abcdefghijklmnopgrstuvwxyz
1234567890!@#3%N&*()?+-=,.<>;:[[{}\

48 4.00 Typography 49
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DE—A X ERQQEEREEMIIRBRFGE I — N A RN B SR
MAaEARR, QQEEFLUREMRNMEERNRAFEAERImEESR.
MFEAMS, BREARQQTAMENERZNINAEN . EEIRIFH
B, QQTEmEFRSEW I, NMmiEhEMERETR.

Using the brand identity system in a consistent manner will build a strong
brand image. As following examples shown, Qzone brand will have the right
tone to support the right message for the audience. Business card can be an
important application that represents the face of Qzone brand in the business
related situation. Brand logo should be applied to the print material in a clear
way, expressing the strong brand identity of Qzone.

5.00 Applications

Rita Zeng

Qzone / General manager

: +86-789-01234567

: +86-789-01234567

: +86-186-8888-1234

: ritazeng@tencent.com

mz2 ™~

Tencent Holdings Ltd.
Tencent Bld., Kejizhongyi Ave.,
Hi-techPark, Nanshan District,
Shenzhen, 518057
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Stationery

& ~ Qzone ) )
LE—HAREAQQE R MR RSB EY — MR KN RIS, FA eont o Koy e Htocnpan,Nartan i,
MEEFR, QQEEBIUSERNGREERENBFREXRERNGREEE. o

EEDRIFF RS, mERESREMERNTDAERS.

Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, Qzone brand will have the right tone to
support the right message for the audience. Brand logo should be applied to
the print material in a clear way, expressing the strong brand image of Qzone.

5.00 Applications
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Brand Products
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LIE— S EAQQTEmEM IR RFEEZ — N a K mEE R
MAaEARR, QQEEFLUREMRNMEERNRAFEAERImEESR.
EZFEmETmP, QQEEmEIRTTEE TZHEEZSMHER, WNEK
K. KRE. TMENE.

Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, Qzone brand will have the right tone to
support the right message for the audience. Qzone logo can be embossed or
debossed on various materials such as paper, leather or metal surface to give
more special long lasting look.

5.00 Applications

p—

< QQ=E
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Brochure
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Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, Qzone brand will have the right tone to
support the right message for the audience. Qzone symbol can be used in
various brand applications to represent the brand image of Qzone.

5.00 Applications
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Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, Qzone brand will have the right tone to
support the right message for the audience. Qzone symbol’s unique shape
can be applied in various brand applications to represent the brand image of
Qzone.
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Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, Qzone brand will have the right tone to
support the right message for the audience. Qzone symbol can be used to
various materials to represent the brand image of Qzone.

5.00 Applications
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Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, Qzone brand will have the right tone to
support the right message for the audience. Qzone symbol can be used in
various brand applications to represent the brand image of Qzone.

5.00 Applications
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Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, Qzone brand will have the right tone to
support the right message for the audience. Qzone symbol’s unique shape
can be applied in various brand applications to represent the brand image of
Qzone.

5.00 Applications
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Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, Qzone brand will have the right tone to
support the right message for the audience. Qzone logo can be applied in a big
scale for the billboard to represent the image of Qzone. Output image should
be audited by ISUX/Brand Center if the case is not included in the guidelines.

5.00 Applications
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