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This guideline contains basic principles and examples that are needed to
maintain the consistency of Pitu’s brand identity, from the primary logo, color,
graphic device, imagery through to the typographic style. It shows you what
these key elements are and how to apply them correctly and consistently
throughout the various applications. It is essential that the key elements should
be applied correctly and consistently. However, there is enough flexibility to
always produce fresh, creative and differentiated communication pieces. It is
not essential to use every element on every item of communication, but to
deliver a strong brand message without compromising the brand identity.
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Pituis a Powerful photo editing tool, produced by Tencent Technology (shanghai)
Company Limited. Pitu includes Photo Editing, Retouch, Makeup, Cosplay,
SelfieCam, Collage, etc. Pitu’s blockbuster launch “Crazy Cosplay” has fueled
the hot topic “Wuzetian Cospaly”, “Monkey God Sun Wukong Cosplay”.
Depends on the precise face detection technology, Pitu surged to 1st place of
AppStore in mainland China, Hong Kong, Taiwan, Macao, Malaysia, ETC.

1.00 Brand
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Logo Elements

ARPEIEHFRBAMITRAR: 1. BARS 2. XFhn& 3458, HTRERy
BNV EZEER, FEXFIRSABERRBER. RRPERRER
BEMNRZWTHFERENER, MAERENSHHEEBEAS. AUE
A& FRIUGE AT MacsPClr, AJERBTISUXmAEIRTTHOMRSS
RRPEH T T

Pitu logo is made up of three elements: 1. Symbol 2. Logotype and 3. slogan.
The relevant sizes and positions of these elements are fixed. Pitu logotype
cannot be used on its own. The primary logo should only be reproduced from
the master artwork. It should not be redrawn or altered in any way. The master
artwork is available in various electronic formats, for both Mac and PC, from
BX Center, ISUX, Tencent.

14 2.00 Logo

B4R / Symbol X =FFR7E / Logotype

[¢) XXPHE

frEERRE / Logo

EfiZtr& / Symbol N F#rE / Logotype

(o) %P

=z = ®EH ZE It

¥riE / Slogan

15



2.02

PR

Basic Logo

16

IEMSERRPEINEEMEMAS, SHBER MEEALEE. ERBT

7 mEIRA, EEAHREEESRENE. RRPEWRERENERZ
=P AR/ XBEERLLEREYTE; AmBAeER LERARRIR
T BERSARUTFEN A TEREReN AR, IERRERN
BERIRE,

The basic logo is the main signature of the brand. It helps to build recognition
of the brand as well as convey Pitu’s confidence and stability. The basic logo of
Pitu is recommended to be used in full color version in white/light background.
When used in white version on the background color should be the main Red of
Pitu. 1 degree version in grayscale can be available in single color applications
when the basic version cannot be reproduced in a satisfactory manner.

2.00 Logo

[¢) XXPHE

01.

Rt 2%
HR: B8
Logo: Full Color
BG: White

02.

s B8
BR: RRPEL
Logo: White

BG: Pitu Red

(\'

03.

Irds: BE
HE: B8
Logo: Black
BG: White

17
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IEMSERRPEINEEMEMAS, SHBER MEEALEE. ERBT

7 mEIRA, EEAHREEESRENE. RRPEWRERENERZ
=P AR/ XBEERLLEREYTE; AmBAeER LERARRIR
T BERSARUTFEN A TEREReN AR, IERRERN
BERIRE,

The basic logo can be used with slogan which represents of the service. It
helps to build recognition of the brand, as well as to convey Pitu’s confidence
and stability. The basic logo with slogan of Pitu is recommended to be used
in full color version on white/light background. When used in white version,
the background color should be Pitu Red. 1 degree version in grayscale can
be available in single color applications when the basic version cannot be
reproduced in a satisfactory manner.

2.00 Logo

%P

XX PE

01.

ns: 2%
H5: 08
Logo: Full Color
BG: White

02.

& B8
BR: RXPELI
Logo: White

BG: Pitu Red

03.

Irts: BE
H5: 08
Logo: Black
BG: White
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AARPERNEZEREN TR SnERE, AMERRXEREEREESEIR
RIBRT, IEREERGIFASE TER . HxREfag XM ERE
Y, FEEXFIRERERMmER. RRPEEIRENEENSHIE
BERAS. RRPEZEESHERZRSN: AHE / XBERLERS
#ind; AmBdeER LERARRS; SnERE AL ENTTIE
RESBNAERnRE, UERREERREERIFE.

The preferred brand identity for Pitu is basic logo. However vertical logo may be
used when there is a limited area for a logo display, vertical logo may be used.
The relative sizes and positions of symbol and logotype are fixed. The primary
logo should not be redrawn or altered in any way. The vertical logo of Pitu is
recommended to be used in a full color version on white/light background.
When used in white version, the background color should be the main Red of
Pitu. 1 degree version in grayscale can be available in single color applications
when the basic version cannot be reproduced in a satisfactory manner.

2.00 Logo

LJ

>
>H
T
4

AXP

n

01.

ns: 2%
H5: 08
Logo: Full Color
BG: White

02.

F&: B8
BR: RRPEL
Logo: White

BG: Pitu Red

083.

. BE
BR: A8
Logo: Black
BG: White

21
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AAPERNEEZEMENTIRAIREEINERS, AMARRXIEREEREES
BIRABRT, AEREERSFASERE. ExREfE NI E
EEER, FEENFIRERERIRER . RRPEFFGIRE N EEHSH
HEEBES. RAPEZEEFRSHIERDRSN: AHE/ XBERLME
Ae¥irt; AmBdesR LERERIRS; SNERSARELIEFERNT
AERERENAHSRE, JERREENRERIRS.

The vertical logo can be used with slogan which represents of the service.The
relative sizes and positions of symbol and logotype are fixed. The primary logo
should not be redrawn or altered in any way. The vertical logo with slogan of Pitu
is recommended to be used in a full color version on white/light background.
When used in white version, the background color should be Pitu Red. 1 degree
version in grayscale can be available in single color applications when the basic
version cannot be reproduced in a satisfactory manner.

2.00 Logo

n

AXP

2 x E E I

01.

ns: 2%
H5: 08
Logo: Full Color
BG: White

02.

re: B8
BR: RRPEL
Logo: White

BG: Pitu Red

03.

Irts: BE
H5: 08
Logo: Black
BG: White
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ARPERBEFinStHERMEmREA IR . HEFREEREEMAIX
BITE, FIEHFSHIEEENEE. RAPEBFFSHNERL RS
A EEE/ X5 LEREEAS; ARBEAeES LEREeR
& AtRERS AU EN S N ERERENAG R, AIERREED
BEKkiFE; SEENERSTEARIFEHEERN, SFRERIERREX
RPEITEF TS,

The symbol of Pitu reflects the philosophy of Pitu. This symbol is the key
element brand expression and should not be redrawn or altered in any way.
The symbol of Pitu is recommended to be used in a full color version on white/
light background. When used in white version, the background color should
be the main Red of Pitu. 1 degree version in grayscale can be available in
single color applications when the basic version cannot be reproduced in a
satisfactory manner. Pitu Red 1 degree version symbol can be used in limited
circumstances when full color version cannot be easily applied.

2.00 Logo

01.

& 2%
HR: B8
Logo: Full Color
BG: White

02.

N = =)
HR: RRPEL
Logo: White

BG: Pitu Red

03.

frd: BE
H=: H&
Logo: Black
BG: White

04.

R&: RRPEL
ER. g8
Logo: Pitu Red
BG: White

(\'

25
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Clear Space _ Basic Logo

X 0.3X 0.5X0.5X

AR ARPER m S B LIE R B R B #GEHnRE!, RS EEFTRER § §§ § 05X 100%

NARBRNARFHR/NMNES . AHRITEHTEESTEE, BXEX

—ENRSATRERE, KRN FRSESREN, SHgiTES o o 5°%D
‘ © 5E 9&

INDIRFERIBTRE . SRS RIWAENERE, TeXEX/NEZEFYE

M. AEE, LERATSE / Sh— 8a X EheEE, —BIERT ik

MR 100% L e XiE ( EEREIIN200% ) , 5(2100% %L XIEAT]
FARt, {FF50% %L X A% kiR (EEIRSITN100% )

To ensure that the Pitu logo is clearly visible in all applications, always maintain

adequate clear space around it. This space represents the minimum distance % o%x @o.ﬁsx
between the logo and any other design element or text. To ensure the integrity 3 W | T osx 100%
and legibility of the logo, the area surrounding it should be protected. A clear ! L 3 0.5X 50%
space of 100% (200% for vertical version) should be maintained but when . S
100% clear space is not available, use the second option of 50% (100% for 1.5% . [ *)
vertical version) clear space. o

X

26 2.00 Logo
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AR RRPER R AR SR LR B M P #EWIRE, irsEEERER
—ENZEARA TR, WXIEESFiREEERN, SEMgITEDS
N ARBFMFENR/NNEE . AHRITEHTEESEERE, WXEX
INBIRTERSBTIE . SIRERIHBRIERN, REXIigA/\EZ Fthgs
M. AE, LEFRENS / 8A—1NEM X" EA8EE, —RERT
NARIF100% ML 2 X ( EEREXIM200% ) , HYE100%R XA
FART, fEA50% %2 X% %R (EEREXTR100% ) .

To ensure that the Pitu logo is clearly visible in all applications, always maintain
adequate clear space around it. This space represents the minimum distance
between the logo and any other design element or text. To ensure the integrity
and legibility of the logo, the area surrounding it should be protected. A clear
space of 100% (200% for vertical version) should be maintained but when
100% clear space is not available, use the second option of 50% (100% for
vertical version) clear space.

2.00 Logo

0.5

0.5Z

3.6Y

0.6Y

2Y

200%

100%

AXPHE

3.6Y

0.6Y

,,,,,,,,,,,,,,,,,,,,,,,

03Y - | [ & = & E W |
2Y

o xxPE

200%

100%

AKXPE

2 x E B It

100%

50%
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ARPEIRERBEENRI AN, HELOIXRRNBTR=E. £k, Ihae
M RERRE, BERRPEINGRBMKNEART, HinERSHIR/
EIRRISEN4.5mm, RNABRERISEN20px. Bt TRERSHIR
NERIRT BEA8Mm, R/NERFIRISEEAT0pX.

There is no predetermined size for the Pitu logo. Scale and proportion should
be determined by the available space, aesthetics, function and visibility. There
is no preset maximum size for the logo. The minimum size for the basic logo is
4.5mm in print, 20px for screen use, and for the basic logo with slogan is 8mm
in print, 70px for screen use.

2.00 Logo

EPRIS / Print: 4.5mm
E7R885 / Screen: 20px

() x%xPE

l © l ERRIS / Print: 15mm
R/R28% / Screen: 55px
XXPHE

E ] EDRIS / Print: 4.5mm
T7R885 / Screen: 20px

=

AKRPE

2 £ &8 B It

RAKRPE

E £ E E W

] EDfmIE / Print: 8mm
BE7~885 / Screen: 70px

EDmIE / Print: 30mm
R7RE85 / Screen: 250px

31
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Center Position

2.09 H&ﬁ1ﬁ§ RARNE | @xxrE 0 () =xPaE [ 2

Corner Position | | |
Logo Placement | | | %P

RSN EBUR TIRERHI . ERSERTURE RSB A X e A Xt

¥, B, BHRET. AMXMEEREASHDARBRS. EEIF oo R - EIRRPE Bxxee- - T ';’3
SRERETNE, BIEET. MERIRSNMERAEFEIT, BL. & ‘ ‘ ‘ ‘ ‘
FIET.

s different - | | | :
The preferred logo placement is differentiated by the logo format. The basic e @ xxPE @xxPE 1 Qg 77777777777777777

Pitu logo is positioned left aligned or right aligned at the top, middle or bottom

Corner Position
of the page when the identification of the brand is the priority. For example, this

would be applied on most stationery system. Vertical Pitu logo is positioned 1 1 1
center aligned at the top middle or bottom of the page.Pitu symbol is positioned gLV Bm ”””””” m

. . . . . Corner Position ! ‘
left aligned, center aligned or right aligned at the top, middle or bottom of the

page.

Corner Position

e {3 ,,,,,,,,,, 5‘3 ,,,,,,,,,, @

“BuE E]GJ ,,,,,,,,,,,, @

Corner Position

32 2.00 Logo
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AT RIEmERSHTBE S UR RFmESE—E, BREAIEFRaIER
SRESREBEN. AERAMEREE, NREEREBINAEMRIOEFHAN
SeERREI.

To maintain the integrity of the logo and to promote the consistency of the
brand, it is important to use the logo as described in these guidelines. The
examples shown here illustrate possible misuse of the logo that should be
avoid.

2.00 Logo

IR

PESS

AXPHE (2]

© PE

FEEEENFIREFE;
Don’t change the logotype.

FEEBAESHHIITS;

Don’t rearrange the logo elements.

FENBIRSTTRILLAIRE;

Don’t change proportions.

R xxPE

[ xxPE

BEAUTY & FUNNY

FERR DTS

Don’t rotate the logo.

FEBEANRRE;

Don’t compress the logo.

FEERSEERMNERNE;

Don’t create a logo lockup with text.

=

(<] =

D xxrE

FERERS BRI ;

Don’t outline the logo.

FEERER. REBRIRE;

Don’t use the logo in a low quality.

TEERSIRRINRE ;
Don’t add a drop shadow to the logo.

FEFRERERB BB ENERT;

Don’t place the logo on a color without
sufficient contrast.

FEEENEIRSIES;

Don't alter the color.

5 s

FEEBFSHERILERHE G,

Don’t place the logo over a busy image.

35
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mEBAERKPE MEMRTEXRFERTZIMER. GEMRAXKPE G
AT ERRE, XEBerLERERAmEEXTEDRH. XX
PEIRNE— mE B &R ELESERPantone®¥ . X T FHEEDRIYI,
— iR ER T RERAX M Pantone®BE (BB ) ; ERKRHFREILEER
Pantone®¥2, EEXSMAICMYKEEMAE ZEFE., X FEReSF, M
FIRGBEEZ T i#HFIE. AEHRENGEESEARRFEEFENRITLM
FFEBE, FRIMR e PantoneERIARAKPE MEECHNRESEX
%, (*PantonefgPantone AEIFFAE - )

Color plays a central role when Pitu brand is communicating. Always use the
color palette represented and apply them to any communication materials.
Whenever possible, reproduce Pitu logo in Pantone (single color) for print work.
If this is not possible, use the CMYK values listed for print communication
pieces. For screen based work, use RGB and HEX values. The colors shown
throughout these guidelines will vary on different screens and printers and may
not display as accurate color matches. Always refer to Pantone color swatches
for color matching whenever possible. (*Pantone® is the property of Pantone,
Inc.)

3.00 Color

XXPELT
Pitu Red

XKRPEE
Pitu Black

KXKPEX 1
Pitu Gray 1

XXPEH
Pitu White

R:249/G:0/B: 81
C:0/M:97/Y:50/K: 0
PANTONE 1925 C

# F90051

R:0/G:0/B:0
C:0/M:0/Y:0/K:100
PANTONE Black C

# 00000

R: 102 /G: 102 / B: 102
C:33/M:18/Y:13/K: 40
PANTONE 430 C

# 666666

R: 255/ G: 255/ B: 255
C:0/M:0/Y:0/K:0
# FFFFFF

&

Main Color

HE 1
Sub Color 1

e 2
Sub Color 2

HE 4
Sub Color 4

39
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TS LB ER T RS B EfASRAPE R . FAXKPEMR
R, KRRPELO)MMAREERE; RRPELISKEmRAKPEH02)
—eFER, afRIETTENmERS; EttmelN gl FRERSAER
FOFERR .

The appropriate use of Pitu Color in right proportion helps to have consistent
brand image. Pitu Red(01) should be used as a main color for the brand which
is the majority of the Red. When Pitu Red is used with specific amount of
white(02), the brand image is well presented which is clean and fresh. The sub
colors should be used as a supportive color for the applications.

3.00 Color

41



3.03 Hdb a3 £z
[ A | Q Q
B =N [¢) XXPE [ xXPE
Background Color
BE& /2858 HEREVURS; EXRXRPEOAE S HERBAERS; EHE / ZEER LEREEIRS;
Use full color logo over white/ light Use white logo over Pitu Red Use black logo over white/bright

background. background. background.

E¥inE, BUHANKRERTE, £/ XBER LERE¥IS; &

ARPELAER LEAARITSE; ARG/ REERLERARITE, HE Py B 9& ip
EEe/ ZeER LERREHRE. SFEANTENMNEZET (68 ) = =
(EZZI8

EER / RETE HERASRE; EXEEEER L ERREIRS; EREESER HERRERS.

Use white logo over black/dark colored Use black logo over bright image. Use white logo over Red/dark image.
Full color logo is recommended to be used for representative use. Use the background.
full color logo on light or white backgrounds. The white version logo can be
used over Pitu Red1 which is the main Red color of the brand. White logo on 0% [ 0% | 20% [ 30% | 40% [ 50% [ 60% [ 70% | 80% [ 90% [ 100% |

black/dark background or black logo on white/light background are available

for limited use. () X%XPH
() XXPE

| @ REIE0-60%KEN EE L EHITE.
Don’t use the logo over 30-60%
background.

PESNEE
PESNEE

42 3.00 Color 43
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Chinese
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mEEAFREmEATRINEZRD . mEERFHRNEEITFEYm
FIRIFRZER . FIE==RMARKPEINF X REETEFR, HATME
FmEmEAREE .. RINFEE/ARMANmEFAEREERG, LA
R TIEIRRI—E

Typography is an important aspect of the brand identity. The typographic style
contributes to the distinctive aesthetic of the brand. FZLan Ting Hei is used
as basic Chinese typeface for Pitu brand. This typeface should be used on
products and communication pieces across the brand. The typography usage
examples on the following pages should be accomplished to ensure all of our
communication pieces appear consistently on-brand.

4.00 Typography

PEAXZEFRTF—EBRETEZET
EEERBEAODZEBREARZER EIA
oy v 3 HEI2+=*/= () ()

PEANXSZEZEFRTF—ERE T ETET
£ I}IijA’L\ZEEmI}IijE%ZEEq:.A
oy t 5 L2 +=*/= () ()

PEAXSZEFGTERETETE NS
ELEEREALDZEEREARZEPREA
oyt b2 +=*/= () ()

PEAXZEARTBFRK T EZE T
MT%%&AUZ*@%&E%Z*¢IA
oy by 2 +=r= () ()

01.
BIE==HEF
FZLanTingHeiS-B

02.
BIE==XE
FZLanTingHeiS-M

083.
BIE==TIEE
FZLanTingHeiS-R

04.

HIE==BHMERE

FZLanTingHeiS-L

47



o ABCDEFG H IJ KLM No PQRSTUVWXYZ I?|1e.lvetica Neue Bold
4.02 T\ abcdefghijkimnopqrstuvwxyz
English 1234567890!@#$% " &*()?+-=,.<>;:[1}\

RIERFHFERRIRRAINEENS . RREAFARIEEHTRY S
KREFIOSERE. Helvetica Neueflth K XPEIMEY BHEMFH, BATS ABCDEFGHIJKLMNOPQRSTUVWXYZ =

Helvetica Neue Medium
A mEREEERTF, BNBFEEEARFMANmEFEMZERG, LA abcdefghijklmnopqrstuvwxyz
BIRmERTEAN—EE. O/ A O*
1234567890!@#3% " &*()?+-=,.<>;: [l

Typography is an important aspect of the brand identity. The typographic style
contributes to the distinctive aesthetic of the brand. Helvetica Neue is used

as basic English typeface for Pitu brand. This typeface should be used on ABCDEFGHU KLM NOPQRSTUVWXYZ 03.
products and communication pieces across the brand. The typography usage N Helvetica Neue Regular
examples on the following pages should be accomplished to ensure all of our adeefghljklmnOpq rstuvwxyz

communication pieces appear consistently on-brand.

1234567890!@#$% N&*()?+-=,.<>;:[[{}\

ABCDEFGHIUKLMNOPQRSTUVWXYZ O eton oo L
abcdefghijklmnopgrstuvwxyz
1234567890!@#3%N&*()?+-=,.<>;:[[{}\

48 4.00 Typography 49
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Business Card

52

LARE—H A N ERRRPE mEMR IR R R — M a KN mET R
MABEEFR, RRPERIUKIEMRAmMEEEANAFEAERNREBER.
MTFEFMS, BRhEARKXPEmMBIERNNAEN . EENRIFH
B, RRPEmEIRSIUEMT N, NmshEMERETR.

Using the brand identity system in a consistent manner will build a strong
brand image. As following examples shown, Pitu brand will have the right
tone to support the right message for the audience. Business card can be an
important application that represents the face of Pitu brand in the business
related situation. Brand logo should be applied to the print material in a clear
way, expressing the strong brand identity of Pitu.

5.00 Applications

53
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Stationery
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LARE—H A N ERRRPE mEMR IR R R — M a KN mET R
MAaEAMR, RRPERURERNmMEERANRFEAERImEESR.
EEDRIFF RS, mERESREMERNTDAERS.

Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, Pitu brand will have the right tone to
support the right message for the audience. Brand logo should be applied to
the print material in a clear way, expressing the strong brand identity of Pitu.

5.00 Applications

55
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Brand Products
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LARE—H A N ERRRPE mEMR IR R R — M a KN mET R
MABEEFR, RRPERIUKIEMRAmMEEEANAFEAERNREBER.
EZEXmETmEP, XRRPEmErSUEE TZHEEZSMHERE, WNEK
K. KRE. TMENE.

Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, Pitu brand will have the right tone to
support the right message for the audience. Pitu logo can be embossed or
debossed on various materials such as paper, leather or metal surface to give
more special long lasting look.

5.00 Applications

57



5.04

Magazine
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LARE—H A N ERRRPE mEMR IR R R — M a KN mET R
MAaEAMR, RRPERURERNmMEERANRFEAERImEESR.
EZEmENRRET, BRirEsRTEREENIERRKXPE mER
RAIER.

Using the brand identity system in a consistent manner will build a strong
brand image. As following examples shown, Pitu brand will have the right tone
to support the right message for the audience. Pitu logo can be applied utilizing
various image that can represent the brand image of Pitu.

5.00 Applications

59
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Badge
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LARE—H A N ERRRPE mEMR IR R R — M a KN mET R
MABEEFR, RRPERIUKIEMRAmMEEEANAFEAERNREBER.
ARPERNEFRSHERRI A EE T ZHS XM R ENKKRPE R
Ro

Using the brand identity system in a consistent manner will build a strong
brand image. As following examples shown, Pitu brand will have the right tone
to support the right message for the audience. Pitu symbol and basic icons can
be used to various materials to represent the brand image of Pitu.

5.00 Applications

61
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Bag
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LARE—H A N ERRRPE mEMR IR R R — M a KN mET R
MABEEFR, RRPERIUKIEMRAmMEEEANAFEAERNREBER.
EREmENRRET, EHERRENEREBRIFIEAIERIIRKP
mETER . EFRRPEImEAE, BirRIaTRENEHNEZHREREMN
KINRT

Using the brand identity system in a consistent manner will build a strong
brand image. As following examples shown, Pitu brand will have the right tone
to support the right message for the audience. Pitu basic icon in many colors
and sizes that this guideline allows, can be used in various brand applications
to represent the brand image of Pitu.
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Using the brand identity system in a consistent manner will build a strong
brand image. As following examples shown, Pitu brand will have the right tone
to support the right message for the audience. Pitu basic icon in many colors
and sizes that this guideline allows, can be used in various brand applications
to represent the brand image of Pitu.
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App Icon / Splash
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Using the brand identity system in a consistent manner will build a strong brand
image. As following examples shown, Pitu brand will have the right tone
to support the right message for the audience. Pitu logo can be applied to
mobile devices in the form of icons or splash images. Make sure the logo looks
optimized and realized in the best condition according to the device.
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Tencent Building, Kejizhongyi Road, Shennan Avenue
Nanshan District, Shenzhen City, Guangdong Province

E3i% / Tel : +86 755 86013388
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